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Abstract

The attention-based view shifts corporate decision-making research from static structures to dy-
namic cognitive processes. This perspective is essential for uncovering the micro-mechanisms that
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drive firm behavior. Adopting the decision-maker as the core analytical lens, this paper systemati-
cally examines the six components of the attention-based corporate behavior model: decision envi-
ronment, problems and answers, attentional structure, procedures and communication channels,
decision-makers, and organizational behavior. It further explores their twelve interaction mecha-
nisms and analyzes the active role of decision-makers throughout the model. The findings indicate
that decision-makers serve not only as receivers of environmental stimuli but also as shapers of
attentional structure and executors of problem definition and answer selection. Their cognitive
traits and hierarchical positions significantly influence the efficiency of attention allocation. This
study offers theoretical insights into the micro-cognitive foundations underlying corporate strate-
gic decision-making.
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Figure 1. Attention enterprise behavior model
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Table 1. Relationship between decision makers and model components

F 1 ORRESHEBARBERRR

EX:N B R
PSR 5 RHA IR AN BRI R F R R BB, R T 1 AT O R R A A

PR 5 IR N 5= DR AL DR SR 075 0 [ R ME E M R 7 SRS

hRHEE G55 A B H RSB IR R AL S SR ), HREANEREAZREF LR,
RFH SREFFAEIRIE A VOE R A SN A SV RIS, RS SRR A B AL SRR B
RHE AT N RFENGE R DAY BT, il 20 & T Al HSUE WAL E BT o
GORIRIE: AR AR AH S SCIREE 2L

5.2. REFEHSRBVE BT RHR

BRI 1 C R s A58 & 2 R o0 2 RN A ENLAR, AR SO0 E A SCHERIEAT R R, X+ A
MU AR SR 3 9 = 2R HLB), RRE T H AP RS 2 CEZEEN, BT EER, A 0kx1
TR B T S L, O 6 SRS TEZH Y AR - BES 5 U AT SCHR AR B

S la BRI, 1b O SHIE TR, 1e REIHME. 1. 7 la SAEIREX —HLHH, 385
HRRLN . SRR AN 22 50 F0m I 2 21 B S SR A I R R 24 ] 2. 1E b SO T AR —
MUl A, st 2GSRI BE LU0, AT sE e AE ZH 2R IR BE R 4 L [25]. 3. AE 1o AR A X —
MU, PSR AT AR RN BN rh, LRSI 45 5 PR I AN v 2 M 1 s 2 S i [26]

T 2 S R . FEX B, LU R A 5] SR SR s ) SN e
R, I SRR IR R TT ZE[27]

B 3 PR AIREE TEIX — ML, SR I I R ) S R SR R SRR A SR i R
PE[28].

FUUH: 4a M SZERZAMETAL . 4b RRIRIEN. 4c PSS TS0, 1. 15 4a WE 5%
FIME VP IE —HLE P B T RAE 22 5 S A5 =V i it e 7 R e ][ 29] 2. 7E 4b RIR )
IRTEARIX — BT, Al P EB I FR A S K N R A RAT B e e [30] 3. 7E 4c FlZa 5 Sy 145
P —HLA R, BRAE B 0 AR 2 U5 28 3 WS 3 IR DG T £ [3 1]

BHM: Sa ZHEEH. Sb B SERNIAT. Sc ALUTHRIER. 1. 7E 5a 540X —HLHH,
LA 2 5 U] e 7 R A e S 5 RS MR A 1) R T R [32] 0 2. 7E Sb IS B P TIX — ML, R
I AT B R R AU N BRI E[33]. 3. 7E Sc ALUTHIE X — Pkl d, hiEE ik e
15 FL gt ik $ AT N 42 [32].

FENH: 6 MEEATANIR I . FEX — MU, PR AT vl i S G A B B8 A PR B I T s fS
BATHN31].

IR 12 ANHUHIAE DG 7 SRR B, R SEE TENLE BB R A% O A, HER I INATHESE S
AN SRR . RIS, REE AR shma SIS T3, i 3h A 8 &
MBI TR SR, RRERIKEHLEI AL

6. IRGLERE
6.1. fiREiL

AN RFEF S R, RGBT EER I WAT AR RN AN AR 7 KA AN E B, R

DOI: 10.12677/ecl.2026.156675 618 TR 4TS


https://doi.org/10.12677/ecl.2026.156675

L&)

AT T RFE ARSI AT RESITEM, 5 DUR 4.

B RRFHRER AT B RO, H SR % BT B A B R R . (R RN
L, RHCE BB A T K T R R R AR R, REE I B R S A U A AR s A RS
RIFE S, A BN RAE SO e 1] 8, A E MR T 58, HAMERAE RIS o R V50 B R T [ iR
RSB RERE EERE G, RFE RGN f Bt 5l R HHE R T, SOZBEA R 51EIE
RIEMAN; ERPREERE S, R BOE R AL LA 5] 9 5, (RIS Py # v AL A SRS

M3k . IXFPXA BRI, REEAUEE BB, RN R E N 33 G .

B R AAT R AL R T RS R R B B AR IR BRI (1a)
AL SR T HARRE H(1b)y BB A (L), B #5225 R ILQR) . TS 8% EQR), F
FIMNMETEf (4a). FRRTENED). Flai 5 S haitifde), PLAS 5458 (5a). 852 R IHAT(5b).
HEUTHNMIERE(Sc), BEEXNGEATIRBI(6), RHEFHIRLATHLH AL o

B2, WIRE BSOS DS E R Z 0 B DA R . w2 B I e S R
B F M7, EEEE AN IR S8 IR S AR, B2 R TARIEIES g5 5N
S NAORAE 5 . SR, BRI T S AR [FIVE 5 R R 2 1 A S 55 1) AT G
A, 2T R R T EC B WO AL B A

6.2. MRRE

S8 AT D BB FE RO FORCR, BT MR A 8], B R 2 Mt — D IRR
I TG

B INRPSEE R SR 2 R T . ASCRIL, B BT T BT TR R B A
FIHEZR BB VPA, BIALA] 4a DL ZHGURE 320 R SR SRIEAL AT, SR AN BOA I I BI3X — 18 i 1]
BAP B AR A2 ph RS P ), HBh A ZR R AR AN . AR FU AT DR I R B 7 A0 7 7%
R THERAEA], RAIRFURNA NN FIAIZH SR PP 415 i) AN — S50 58 0 TC 2L A SO0 TR AT L)

B RERNE BT SR SO KRS T s, ®)E . PREHEHE DR
A TAEER AT E T, i e A —Fr, L K 7os T & AN EH TR AR,
M EOE R B g B “HL AL RS LS B R BT T AL 1 BRER e vt 4B 4L

H= WRIKF IS 5 S AR . H AT 7 B2 AR 5 SCA 7 T J 1A 4
giit TAE, WERIPAR AT R, AR BRI R, AR PR BE R IR RRE
PECA R AESIMESE BT T o AREBE S SORIZIR . IRZ)SE . SEEOBERS ZUREEE, TR AR % EE =
73 “B7 DAL R R AR R TR, AT SRS 40 2 4R R SRR R T RS AR A

SE3CH
[1] Ocasio, W. (1997) Towards an Attention-Based View of the Firm. Strategic Management Journal, 18, 187-206.
https://doi.org/10.1002/(sici)1097-0266(199707)18:1+<187::aid-smj936>3.0.co:2-k

[2] Terjesen, S. and Patel, P.C. (2017) In Search of Process Innovations: The Role of Search Depth, Search Breadth, and the
Industry Environment. Journal of Management, 43, 1421-1446. https://doi.org/10.1177/0149206315575710

[31 Dong, J.Q. and Netten, J. (2017) Information Technology and External Search in the Open Innovation Age: New Find-
ings from Germany. Technological Forecasting and Social Change, 120, 223-231.
https://doi.org/10.1016/j.techfore.2016.12.021

[4] Cohen, M.D., March, J.G. and Olsen, J.P. (1972) A Garbage Can Model of Organizational Choice. Administrative

DOI: 10.12677/ecl.2026.156675 619 TR 4TS


https://doi.org/10.12677/ecl.2026.156675
https://doi.org/10.1002/(sici)1097-0266(199707)18:1+%3c187::aid-smj936%3e3.0.co;2-k
https://doi.org/10.1177/0149206315575710
https://doi.org/10.1016/j.techfore.2016.12.021

L&)

[10]

[11]

[12]

[13]

[14]

[15]

[16]

[17]

[18]

[19]

[20]

[21]

[22]

[23]

[24]

[25]

[26]

[27]

Science Quarterly, 17, 1-25. https://doi.org/10.2307/2392088

OCASIO, W. (1997) Towards an Attention-Based View of the Firm. Strategic Management Journal, 18, 187-206.
https://doi.org/10.1002/(sici)1097-0266(199707)18:1+<187::aid-smj936>3.0.c0;2-k

Dahl, R.A. and Simon, H. (1957) Administrative Behavior: A Study of Decision-Making Proceses in Administrative
Organization. Administrative Science Quarterly, 2, 244-258. https://doi.org/10.2307/2390693

Vuori, T.O. (2024) Emotions and Attentional Engagement in the Attention-Based View of the Firm. Strategic Organi-
zation, 22, 189-210. https://doi.org/10.1177/14761270231165356

Garg, V.K., Walters, B.A. and Priem, R.L. (2003) Chief Executive Scanning Emphases, Environmental Dynamism, and
Manufacturing Firm Performance. Strategic Management Journal, 24, 725-744. https://doi.org/10.1002/smj.335

Li, Q., Maggitti, P.G., Smith, K.G., Tesluk, P.E. and Katila, R. (2013) Top Management Attention to Innovation: The
Role of Search Selection and Intensity in New Product Introductions. Academy of Management Journal, 56, 893-916.
https://doi.org/10.5465/am;j.2010.0844

Joseph, J. and Gaba, V. (2015) The Fog of Feedback: Ambiguity and Firm Responses to Multiple Aspiration Levels.
Strategic Management Journal, 36, 1960-1978. https://doi.org/10.1002/smj.2333

Barnett, M.L. (2008) An Attention-Based View of Real Options Reasoning. Academy of Management Review, 33, 606-
628. https://doi.org/10.5465/amr.2008.32465698

Tuggle, C.S., Sirmon, D.G., Reutzel, C.R. and Bierman, L. (2010) Commanding Board of Director Attention: Investi-
gating How Organizational Performance and CEO Duality Affect Board Members’ Attention to Monitoring. Strategic
Management Journal, 31, 946-968. https://doi.org/10.1002/smj.847

Haas, M.R., Criscuolo, P. and George, G. (2015) Which Problems to Solve? Online Knowledge Sharing and Attention
Allocation in Organizations. Academy of Management Journal, S8, 680-711. https://doi.org/10.5465/am;j.2013.0263

Vissa, B., Greve, H.R. and Chen, W. (2010) Business Group Affiliation and Firm Search Behavior in India: Responsive-
ness and Focus of Attention. Organization Science, 21, 696-712. https://doi.org/10.1287/0rsc.1090.0475

Bougquet, C. and Birkinshaw, J. (2008) Weight versus Voice: How Foreign Subsidiaries Gain Attention from Corporate
Headquarters. Academy of Management Journal, 51, 577-601. https://doi.org/10.5465/amj.2008.32626039

Levy, O. (2005) The Influence of Top Management Team Attention Patterns on Global Strategic Posture of Firms. Jour-
nal of Organizational Behavior, 26, 797-819. https://doi.org/10.1002/job.340

Tang, Y., Li, J. and Yang, H. (2015) What I See, What I Do: How Executive Hubris Affects Firm Innovation. Journal
of Management, 41, 1698-1723. https://doi.org/10.1177/0149206312441211

Gerstner, W., Konig, A., Enders, A. and Hambrick, D.C. (2013) CEO Narcissism, Audience Engagement, and Organi-
zational Adoption of Technological Discontinuities. Administrative Science Quarterly, 58,257-291.
https://doi.org/10.1177/0001839213488773

Kammerlander, N. and Ganter, M. (2015) An Attention-Based View of Family Firm Adaptation to Discontinuous Tech-
nological Change: Exploring the Role of Family CEOs’ Noneconomic Goals. Journal of Product Innovation Manage-
ment, 32, 361-383. https://doi.org/10.1111/jpim.12205

Crilly, D. and Sloan, P. (2012) Enterprise Logic: Explaining Corporate Attention to Stakeholders from the ‘Inside-Out’.
Strategic Management Journal, 33, 1174-1193. https://doi.org/10.1002/smj.1964

Souitaris, V. and Maestro, B.M.M. (2010) Polychronicity in Top Management Teams: The Impact on Strategic Decision
Processes and Performance of New Technology Ventures. Strategic Management Journal, 31, 652-678.
https://doi.org/10.1002/smj.831

Liu, G., Ko, W.W. and Chapleo, C. (2017) Managing Employee Attention and Internal Branding. Journal of Business
Research, 79, 1-11. https://doi.org/10.1016/].jbusres.2017.05.021

Grégoire, D.A., Barr, P.S. and Shepherd, D.A. (2010) Cognitive Processes of Opportunity Recognition: The Role of
Structural Alignment. Organization Science, 21, 413-43 1. https://doi.org/10.1287/0rsc.1090.0462

Hunt, J.G., Osborn, R.N. and Boal, K.B. (2009) The Architecture of Managerial Leadership: Stimulation and Channeling
of Organizational Emergence. The Leadership Quarterly, 20, 503-516. https://doi.org/10.1016/j.leaqua.2009.04.010

Haq, H.U., Drogendijk, R. and Blankenburg Holm, D. (2017) Attention in Words, Not in Deeds: Effects of Attention
Dissonance on Headquarters-Subsidiary Communication in Multinational Corporations. Journal of World Business, 52,
111-123. https://doi.org/10.1016/1.jwb.2016.10.001

Joseph, J. and Wilson, A.J. (2018) The Growth of the Firm: An Attention-Based View. Strategic Management Journal,
39, 1779-1800. https://doi.org/10.1002/smj.2715

Lampel, J., Shamsie, J. and Shapira, Z. (2009) Experiencing the Improbable: Rare Events and Organizational Learning.
Organization Science, 20, 835-845. https://doi.org/10.1287/orsc.1090.0479

DOI: 10.12677/ecl.2026.156675 620 HLF R 55T iR


https://doi.org/10.12677/ecl.2026.156675
https://doi.org/10.2307/2392088
https://doi.org/10.1002/(sici)1097-0266(199707)18:1+%3c187::aid-smj936%3e3.0.co;2-k
https://doi.org/10.2307/2390693
https://doi.org/10.1177/14761270231165356
https://doi.org/10.1002/smj.335
https://doi.org/10.5465/amj.2010.0844
https://doi.org/10.1002/smj.2333
https://doi.org/10.5465/amr.2008.32465698
https://doi.org/10.1002/smj.847
https://doi.org/10.5465/amj.2013.0263
https://doi.org/10.1287/orsc.1090.0475
https://doi.org/10.5465/amj.2008.32626039
https://doi.org/10.1002/job.340
https://doi.org/10.1177/0149206312441211
https://doi.org/10.1177/0001839213488773
https://doi.org/10.1111/jpim.12205
https://doi.org/10.1002/smj.1964
https://doi.org/10.1002/smj.831
https://doi.org/10.1016/j.jbusres.2017.05.021
https://doi.org/10.1287/orsc.1090.0462
https://doi.org/10.1016/j.leaqua.2009.04.010
https://doi.org/10.1016/j.jwb.2016.10.001
https://doi.org/10.1002/smj.2715
https://doi.org/10.1287/orsc.1090.0479

L&)

[28]
[29]
[30]
[31]
[32]

[33]

SREM, TR, BRE. EANERJIERE R BRI 5 A SRR D], AMEST S5, 2009, 31(6): 58-65.
. BRI A A AE BAE IR R g S5 A [I]. T EE LS Bk, 2025, 28(13): 139-142.
TG, AN TAEGE B A AEATI]. FHIARAL, 2024(4): 98-100.

I, BB, JRE. Al fE BRSBTS —— M A R R I R RRIE AR ()], B TE, 2022(1): 106-
117.

Frh, B FHEERPAE B EHF 5 BEIRRI]. E2F5 MBS, 2024(14): 159-161.

DOI: 10.12677/ecl.2026.156675 621 TR 4TS


https://doi.org/10.12677/ecl.2026.156675

	决策者视角下注意力企业行为模型的机理与演进
	摘  要
	关键词
	The Mechanism and Evolution of the Attention-Based Corporate Behavior Model from the Decision-Maker Perspective
	Abstract
	Keywords
	1. 引言
	2. 研究方法
	3. 注意力基础观的理论渊源
	4. 注意力企业行为模型的提出
	4.1. 注意力企业行为模型组成部分
	4.2. 注意力企业行为模型机制

	5. 决策者视域下注意力企业行为模型的文献梳理
	5.1. 决策者与模型组成要素研究概述
	5.2. 决策者与模型组成机制研究概述

	6. 研究结论与展望
	6.1. 研究结论
	6.2. 研究展望

	参考文献

