E-Commerce Letters F3T R 55PFi, 2026, 15(6), 321-327 Hans i
Published Online June 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.156639

AR B FE TR s ma R B El
5% MR

x| T F
F MO REE, NSO RE A2 Be . AASSCHMESRR#BE, 1195 Fat

Woks H . 20264F3H 190 FHER: 20264F4H1H; & AHM: 20264F615H

HE

A 25 R TR BN R T R €7 i R R ) . SEIRARF S5 4% 5 T R ALIRAE T R4, ASCLAAISAS
WRETARZAROONTHER, RAFEH TR MEN T BRAEST RERILH 5ER R LSRR,
BISURHL, TR G MR EIN ZnEAahA + KEMFRIE + SLAELEEER"HEAGHERK;
W REALEIE “ WAME - RALR - BNS” =B B2, RILHXTAISASHERY Rk 12 IR 48 540
AT EWEAHE, MRS, SRR RS R BREB L. Xk, AR HEHRAR
B —— = EFTIRAN RS HE A ST ik —— DR B B i oy S AR B

X 5in
WRHBR, HITRRG M, E8BIUH, R

Research on the Communication
Mechanism and Consumption
Conversion of Local Specialty
Products from the Perspective
of Content E-Commerce

Yaqing Liu

School of Humanities and Social Sciences, School of Ecological Civilization Communication, Nanjing Forestry
University, Nanjing Jiangsu

Received: March 19, 2026; accepted: April 1, 2026; published: June 15, 2026

SCEF| KT, A R M5 R 7 e AL S SR AT ST D). R TR S5 UTIE, 2026, 15(6): 321-327.
DOI: 10.12677/ecl.2026.156639


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.156639
https://doi.org/10.12677/ecl.2026.156639
https://www.hanspub.org/

PUNIATE

Abstract

The rise of content e-commerce has provided a new pathway for local specialty products to trans-
cend geographical limitations and achieve symbolic communication and consumption conversion.
Using the AISAS consumer behavior model as its core analytical framework, this paper systemati-
cally examines the communication mechanisms and consumption conversion pathways oflocal spe-
cialty products within the content e-commerce ecosystem. The findings reveal that the communica-
tion of local specialty products exhibits a composite model characterized by “synergistic multi-
agent participation + compound narrative strategies + a multi-dimensional channel matrix.” Fur-
thermore, the consumption conversion follows a three-stage pathway of “content planting - sce-
nario triggering - instant conversion,” reflecting both a path compression of the AISAS model and
the dual characteristic of sharing being brought forward. Throughout this process, while algorith-
mic recommendations endow products with a certain enchantment, they also introduce the risk of
disenchantment. In response, this paper proposes a re-embedding strategy—re-integrating the
product into human stories, daily life, and local contexts—as a means to preserve the authenticity
of local culture within the algorithmic logic.
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