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Abstract

In the era of big data-driven precision marketing, user profiling has become the technological foun-
dation for e-commerce companies to enhance their competitiveness. Through in-depth analysis and
tagging of personal data, platforms and merchants are able to achieve precision marketing, increase
user retention, and optimize operational efficiency. This article systematically outlines the process
of building user profiles in the e-commerce sector, focusing on identifying legal risks at each stage,
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analyzing the causes of these risks, and proposing targeted compliance and risk mitigation strate-
gies. Research indicates that ensuring the compliance of user profiling in digital marketing is key to
the sustainable development of e-commerce enterprises. Only through coordinated efforts across
four dimensions—legal regulation, technological empowerment, management optimization, and
social oversight—can the synergistic development of e-commerce digital marketing and legal com-
pliance be achieved.
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