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Abstract

The vigorous development of e-commerce livestreaming has provided a new field for the integration
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of fan economy and digital consumption. Based on value-based leadership theory and combined
with the ABC attitude model, this paper constructs a theoretical analysis framework for the influ-
ence mechanism of e-commerce anchors’ value-based leadership on fan group purchase conversion.
The study proposes that anchors’ value-based leadership comprises four core dimensions: authen-
ticity, morality, service orientation, and participation. It ultimately influences purchase conversion
through the dual mediating paths of fans’ value perception and trust perception. Anchor closeness
plays a moderating role in this influence process. The study further reveals that this influence mech-
anism exhibits characteristics of group dynamics within fan communities, including hierarchical
diffusion, emotional contagion, and identity construction. The research conclusions provide a the-
oretical explanation for understanding the commercial conversion value of value-based elements
in e-commerce livestreaming, as well as practical insights for regulating the livestreaming industry
and guiding anchors’ value orientation.
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