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Abstract

Driven by the digital economy and consumption upgrading, the textile and apparel industry is accel-
erating its online, digital and omni-channel transformation. Online channels have become the core
engine for industry growth. New formats such as live-streaming e-commerce, content e-commerce
and private domain operation have profoundly reshaped the channel structure and consumer be-
havior. Traditional apparel enterprises are generally faced with problems such as vague positioning,
serious product homogeneity, frequent channel conflicts and low operational efficiency. Scholars
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have conducted extensive research on channel value, channel relationship, conflict governance and
integration innovation. However, systematic and practical research on the characteristics of apparel
industry, such as strong non-standard attributes, high experience dependence, high return rate and
rapid fashion iteration, is still insufficient. Based on core domestic and foreign literatures, this pa-
per systematically sorts out the research progress, points out the shortcomings including insuffi-
cient industry adaptation, lack of integrated framework and lagging research on emerging channels,
and prospects future directions, so as to provide reference for enterprise channel optimization and
academic research.
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