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Abstract

With the advent of the big data era, e-commerce enterprises have witnessed vigorous growth, yet
competition within the industry has been continuously intensifying, with a number of enterprises
vanishing after a short period of prosperity. Therefore, e-commerce enterprises need to design and
optimize an appropriate profit model based on their internal conditions and the external market
environment, so as to ensure their long-term and stable development. This paper analyzes the profit
model of Nanji E-commerce from the five core elements of profit object, profit source, profit point,
profit lever and profit barrier, identifies the existing problems in its profit model, puts forward tar-
geted optimization suggestions, and also provides a reference for other enterprises in the same in-
dustry.

XESIF: SEE. R AR D). B TS, 2026, 15(7): 45-51.
DOI: 10.12677/ecl.2026.157727


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.157727
https://doi.org/10.12677/ecl.2026.157727
https://www.hanspub.org/

Keywords

Profit Model, Nanji E-Commerce, E-Commerce Enterprises

Copyright © 2026 by author(s) and Hans Publishers Inc.
This work is licensed under the Creative Commons Attribution International License (CC BY 4.0).

http://creativecommons.org/licenses/by/4.0/

1. 51§

BEE TR BRI A J 5 KRB AC R BIR, R Aok A5 DAPRGE R i, Fi e il i e 8 5 (4 I %
PNV T EAER H 2 s a7 3, SmaE AT H R A S5 3 21 A AT aa Ak
LR T R Y, RN R AT R R AR L, AN B 7 3 R 3 e 17 7 55 I 950l R 7R T e bl L
AP RTE, BIER 7 AP BI85 i R U Sl 55 5 TR RS Bl 55 EL il o I ) 9
o, CMERAEECT TR IR B 4% RS RN A RE O DR, PR ZLRIIR, ATk Bk
E AR PRSI RL LW AR E AR AR (L A 22 TG SR T R R REE S H IS B
BR[2], PR AR A AR S R R AT UL U, DAZERR A R A B A R o SCERRE X R A
7 R A AR TT 0T, RN A He B A R T B R S RAIRE T, A 3L P W P s o A QA A 1) 1)
AL ISR AL, oAb R A SR 5 2%

2. MHEREGAR
2.1. XTFRACEENMAR

BV s E AR AR A B BT E 2 RN B TR . B SR OME A& RE T SR AR, R BT
THFEE . P E QS R T RIS AT W AT dy At Al SE Rk, AT SR AR AR B4 BE AN SEBL Al A B A K
RS S BRAT O3], ERBTBUT LI e % F 0w . BH B R R B SRS IR 5 25
Tty @G AL BB AR A A B R SR R AR A (4] S ETR B E RO E Ak
AL, AbiEF e AR B IS E R AT O A I DU KRBT SN R, R I K 4R 14
Mgt ie s 1 X ER AR A AN . BN PR SR AN R . EALM IS ), R
BHaE R LY 55 SRS BURIR T [5]; AL U B0 A U R (0 5 38 HL 2 Wt e xd &2,
BIE T R B A 70 B A S B 0 A A (U 1 8 7 30 B, 7 O, AT o il i B 7 Jo e R 4R T
[6]: ki H 0B H P E AT 2/ A4 M S SR T, RW R E R AR (st 52Tt
DLt it a, om0 55 R RE 1[ 7] -

22. XTRERFEXNTR

BEFHOR BT R AL NATTRNE 2 77 U R R 25 D, FERS ok R DS, 23 TH AR A g A S Ut
FI R R, A F R AR B g T e A SR R A R B AR, A A
A A R A A R B IR E A FAR AT, W IR AR 7 ), T80 AR AR RIS 7= i AR (8]
ZEEERIN, 020 LR VAR 1TSS AT R s 78 70 3w, A B S Ie%, @iy R BE R S B
AV AR SE AT RS A RE[9]. RGN AEHR H F A Abolb N o EE B M) “ R A7 AR, AN RAT AL IR0 R
fTEARZ S R0 HFRZE  BVE SURAE, IS 58 3 I3 P IR SSAR R [10]. R, 25840 H 23 e 1 i
Wy AR, AL IHRENE & A B R R ST A TR R A B A

DOI: 10.12677/ecl.2026.157727 46 N e


https://doi.org/10.12677/ecl.2026.157727
http://creativecommons.org/licenses/by/4.0/

3. EREREFRNSH
3.1. FAtREEEAEI

A LR BB AR AT PR A W (BUR fRIAR “ Al LR 7 )BRAZ T 1998 4, T B2 Lilgmatk NG R dh K e IR
Al LRSS RIR AR AE P88, (Al TR se S, dolbiiin A e S5, 2008 4, 4
VIR, BPREAE . T HEREFET Y, BRI RLS. 2010 4, B
TR MRS, SEIL T RS AR . 2015 48, AMbT A BetE5e b, BN “FtkER 7, IE
AL “ AR S5 R A% ENL . AT, P AR R 0 T B 55 U AN B B PR A ST L R
ERE AN 55 S HERME ML 55 %%, BRI “rat N o “RAmIRESE” o “CHRET SN
W, BREUREMEGEAAR, HEEREE. IR, K152 70 H I 2l b2k

3.2. AREFRFIRALERSH

3.2.1. FEADR

HIEAS G Al it 5 R S5 K B AR 52 A%, BRI T Ak E A 30 55 MR . A e i ) B R R
T R P SRS B TR AL 55 2 7 o AR B P E RN SR, B N R
RGIGREE . KU HE BRI R AR R, XSt R 2 R A P & RE T, (H Tk
Z HE MM 5% LinE gk, SREE. adEieE. SRR BORTE R . LB T
BT HUZRL PR, MEMSSE BRAEE-T O REMAE#, XB% T B i R R SRR IR
BUERR. EOHREEE, ANETFERENEREERS. B LRMNE LS % E 2R A
TWEH SRRSO RIS R AR, 30474 F ARG AR DY S5 I S L0 5 R 5 B 3R 5

3.2.2. FliES

A AR AR PR AL . BEAS R BRAF AR 7 f 55 I 55 o A P e (YR e LA i AR
BUER 5 M 55 FRS B LRI E B AR 55 R R o BT B P i SR (BN . o SRt . P S S5 0
bR BENEE R IR B L AR B KARE S E LA RS, JHL M55 IR 2R 5 R 55 2%
BT EL L HUR 92 25587 6 [ B 20 A 7 SR O Al AL P R TIC AR 55 » A% BB SIS it PRS2 AL 3
IS, A A B S R A BE, A TVPAl (LS BERE 70 B A RS, AT e AR 5%
FEAE SRR . 7 A WA BN i ERROVE S fE . QIR BUARITE A SO iiiess—
shAE R SS, BB BRI B RRMTEHE AAEES. RIS .

3.2.3. FJAFHF

FEAT AR AR T SRECRNE . RSO BT REU — L8 R A5 3 5 50 o e A F 7 PR R AT 3 22
WRPLE: 1) MM E 5SS, MkEEE LB, BTG EBU. B E 857 R
P E T SRR, R IE I AW T R SRR R, 0N FISE, 5O PR, PRI
R AN S 2) BENEEEEA . FAARCR R T IE SR AN, B SR BRI S RS A b, SeEl
PETREAEVTAC . [FI, GRS E BRI AE = SR, 1B E A, TP AR, )
G Z /N RN, 3 RME 55 RIS s 3) KA A J0 B R o i Bl PR PR 7 ) N ) IR A T B R R
T I FUBAL A A R KA & R B ST S TR EE, s P SR E AR 5, T
mMEZENERE T .

3.2.4. FljEE
R 5 A AV N 5 R () BRI . R A R R 3 Bk N T T — RS ELE L

DOI: 10.12677/ecl.2026.157727 47 T S5


https://doi.org/10.12677/ecl.2026.157727

%, MWE 1 RE, I HAAERBEE IR S ION G RN 60%LL_F, 2024 4FFEH FL T RS 5 LI R
SENVIRNY) 27.96 1278, 5 EEILN 83.25%; —RBACHRS LSS, SRGMLEE RS 24N i
FREZROI 2555, MR 1| WoR, 2024 FHARRSHIIN G 3.74 1276, (HAEEIWR 11.14%, %85
BA “RA. @] MR s kR R ged . NREE, EHEHET ARG, A5 UATTE
PR N A FIRE, 2024 45 B A R AR IR 55 L B R 26 10k 95.20%

Table 1. Main business revenue of Nanji E-commerce from 2020 to 2024
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Table 2. Profitability indicators of Nanji E-commerce from 2020 To 2024
52 2. FATREERY 2020~2024 SR FIEE 1R
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