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Abstract

Against the background of the continuous popularization of the digital consumption scenario of live
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streaming e-commerce, streamer characteristics have become the core external factor affecting con-
sumers’ purchase decisions. Based on the Stimulus-Organism-Response (S-0-R) theoretical frame-
work, this paper focuses on the five core dimensions of streamer characteristics: professionalism,
credibility, interactivity, attractiveness and entertainment, and systematically explains the internal
transmission mechanism of streamer characteristics acting on consumers’ purchase decisions. The
research shows that streamer professionalism provides support for rational decision-making by
reducing information asymmetry and perceived risk; streamer credibility forms the core corner-
stone of consumption decision-making through trust transfer; streamer interactivity creates an im-
mersive shopping scenario with social presence; streamer attractiveness triggers herd consumption
psychology through emotional identity; and streamer entertainment catalyzes impulsive purchasing
behavior by arousing positive emotions. The five dimensions form a complementary and synergistic
influence system, which drives consumers to complete purchase decisions in an all-round way
through the multi-dimensional paths of rational cognition, emotional perception, social experience
and emotional state. This paper clarifies the theoretical logic of how streamer characteristics influ-
ence consumption decisions, and provides a theoretical reference for the standardized develop-
ment of the live streaming e-commerce industry, the cultivation of streamer capabilities and the pro-
tection of consumer rights and interests.
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