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Abstract

Under the backdrop of rural revitalization, the marketing of agricultural products plays a pivotal
role in promoting the commercialization of agriculture. In this context, the construction of an online
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marketing pathway for specialty agricultural products should align with the rural revitalization
strategy and emphasize technological empowerment to enhance the quality of agricultural product
online marketing, thereby driving the long-term and sustainable development of the agricultural
economy. This study, from the perspective of rural revitalization, explores the online marketing
pathway for specialty agricultural products, identifies existing issues and shortcomings, proposes
targeted solutions, and aims to optimize the online marketing pathway to promote the efficient and
high-quality development of the agricultural economy.
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