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Abstract

The rapid advancement of digital economy and e-commerce ecosystems has raised higher require-
ments for enterprises to provide targeted support for rural revitalization. Using bibliometric anal-
ysis and CiteSpace tools, this study systematically examines research trajectories, implementation
models, and practical outcomes from 2015 to 2025 regarding corporate social responsibility, e-
commerce platforms, and digital technologies supporting rural revitalization both domestically and
internationally. Focusing on core themes including e-commerce empowerment, digital rural devel-
opment, rural e-commerce, and inclusive digital finance, the research provides theoretical founda-
tions and practical references for e-commerce enterprises participating in rural revitalization ini-
tiatives. Aligning with current research hotspots and cutting-edge developments, three key trends
emerge: e-commerce enterprises driving rural revitalization efforts, digital technologies facilitating
digital transformation in rural governance, and innovative approaches to corporate social respon-
sibility in rural revitalization. These findings offer substantial support for academic research in this
field.
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1. 5|8

SRR DL R R S B AR 2 S SRR R S BERN ) S EAT 5%, R I “ =R 7 TARE
Y7 m e B 2 AR RES LIk, o S0 B AR AR A B B3 6 L1 42 = 31 60% [1], G4 100 4>
WA RTEX . ARAEE KGR R AR (R NRILAE 2025 FEHREFMAT KRG AR 1
2025 AFRRERA JE R A PSRN 24,456 0, 4 UK 5.8%, Hr, BITEANER AL S
N 18,627 G, SEBRIEK 6.5%, T2 ERAN K BATARIE T 9899 J5 R AT TTH A 1 42 [2] -

2022 4F, [ G ELO R B R R IR ANASE, INREIAE 28 R R e, T
CRANMTR” 47E[3]. BEdl. Frkiiall. REMEfETES. Bk, Bl BrihizEsy
CMRF, BONBE £ M A BT HESFE L S8 AR [4]. 25 (2016)48 Hi Ak REWS & 1 D IR A i
#, KIHIT R FER T HHRENGSE G, SOEREER, P a it K E[5]. R4 E TR
BREN R A (b [ RCE Al £ ST 5 (2025)) MRS EdE Sk 2, & “ MR 4T3 R
B AR ECE Rtk 23.51 735K, Ho 54.6% M)AV AR IR, Bit35 & H J5Re (4™ il b 8308 4,
g 51 T 1274.55 J5N[6][7].

AT, IS 2 R IRM SEERRR SRR, RATHRT . BRI, PR B S
B J o AR R FEERT R 55 A 2 3R B )1 2 MR R G MELRR I BON B Z . (Rt

'HRGi . P NRILHE 2025 F£E RAEF M-SR ES T AR[EB/OL]. 2026-02-28.
https://www.stats.gov.cn/zwfwck/sjfb/202602/t20260228 1962662 .html, 2026-06-15.

e E TR S TREBORA (b ERE D2 TR (2025)) [EB/OL]. 2025-12-23.
https://www.acfic.org.cn/qlyw/202512/t20251223 323348.html, 2026-06-15.
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Figure 1. Comparison of the annual volume of CNKI and WOS on enterprises helping rural revitalization in 2015~2025
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Figure 2. Statistical chart of the top 20 journals published in Chinese journals

& 2. SICHATIA SCERT 20 BTGt E

AR X ST A SO AT 20 BOITI 34T, BT LA HZ AU SCHORIEIHI 2B S rp e 5 250
PEIFA R AE. (1) WRSCERSE, CRMZFFSRHED HITIE 2 217EE fxad, 54t 2 soEm
TBI 2 RHRPSHIRT TR SR SO 20 Fei s HASCE BRI 2 5F R e AOBHEN I LA 2 A B S
BB FLRE QiR E) » ZHER 2 N XA 2T 5 2 WA E, KEHHE TARWET . BT
55 B e Xh . (2) MHITIRARE, BREHE (FIatRIb 22D (R G D 558k
PERGREAZ T, A CRINET SR SER G AR, UL (BBEIT) 2800 SRy
LRI S AL BT 2 FRM AT OSSN T A el E A RIS SRR A R

2. HFITIRRER ST

AR ] 3 R AS Bl O R B BRI Geit 0 M, AT BUR AUk Y T 2R T TI BAR AR S SRS
5o ORI R, A SCRSCREE v, o (Sustainability) K SCE R L, LA T 111 FEAHK TR,
PR —, HREBRRAZRETMIASTUE. AR, ARSI R AR S Al 2 ST N AR
RIBEI SR Z B S . H U (Journal Of Rural Studies) , K &N 35 s, ZFITEIZSURE L £
Mt ast, MBS RN BRI ML B N T 2 N a2 WA S a R DU T AR A
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Figure 3. Statistical chart of the top 20 foreign journals in terms of articles
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HEEG R STHR,  FRATR I TR AR 2 A LU = AN 7T

(1) BRI BRI S SHS T E L. SRR Bor, “RANEE” “EHEAL” “REAA
7 B AR, R EIUA BT 2 DL R S5 A DG AV SR B B, BRI R LR AR B T 2 AR
M) FAUHFE S TT B A . RN, KAEBEF & SENFEF & Oomig 3k, &ishs
B R0 EAT . oS R R IR IR, R H R B AR a0 HT . BN FE R R T
B Rl UL RS S0k Y) . EAN AR B3 i I ARFEA L B 5 s A %, 1
REER P SRS . P B SRR AR R R EOCERE T o ELI R Al 5 B R A% v A
HHER. AR ST GRET, fEoMBT . REGRREE. W EEMIRS . B Her A PSSy TR H
BALTHUEIIRE. MAh, FEHIENETTT . PR T T REITHTE S A s BIR SHTESE4ERE, BRI HRs
N BATH S TAEXT R AT R E . RGNS 2 FA BRI R EF[10]. B4, —ReEmENE
G A AR 285 TR SE 2 A FEX MV B AT A 2 TR RN G0 5 k2 K R s i R R AT R 5[ 1]

Q) BB EREIR. Bh RN R B S0 BT SR T H
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KEHE . =T H AN EIARE BHARTE S MRS IZH, i B e me B T 85 38 ik
PR RRFAIE BB 2 Ji A 2 AU 7 1) B A A S5 k00 43 3, TR T H AT E Ko s i el DRk H AT s
FU A R TR TR T G S L B AR DA R I A AR R B R AR A L EHE S £ A b R
Ji Tk e L ) b 7 4 B ) R LUK VE DL IC 2 R Pl R R IR e SR [12] [13 ] R [ 55Tl Bl 77 2 4 4 it
RS R E I G, WRITE S PR A RN AR R T, Rhemh. MERATIM
Hpgte, FEeBHCE R RS AR 1 7k R [14].

(3) HLRMRREARMERAT . [ 4 PR PEMERTT ARG SO A R B
VAR ANV 77 £ R DS HIAZ O SEBRER AR . PAPRLIRDNIZ G, RB R . = A .
AR b A B TR AR, HESAOMP AR B S AR R OR M AT YN — T, AT AL
BRET ST S MR LR E SWREE. B, W 7e a0 FIHIMNERA ., JedtBAR DL T
GEURKRHES) 2 AR . ARA R SRS R R, ) 2 PR S R S . S — T R R
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Figure 4. Keyword co-current map of domestic research enterprises in the field of rural revitalization
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FR4E P 5 AT %N, FESESC LR “Corporate social responsibility ” 3% —J& 8 1947 fifeok,  Fesdial
PR I v, O E PRz SR AZ O L . FUASKRTE 2015~2025 4 [F WA FE Ak Bl ) 2 AR %1
BB 1A “ Corporate social responsibility” HH AR fe sy, HEFE SR ALIBF AR A2 “impact” , £
WFANNT £ M X ST kg, EREE. BURHI S s miER . 8560 TIRA
IN 5 845, v RURILE SM B 7T R 32 BAARTAE LR LA J7 T -

(1) At TTAERMRAETE . ARIE & 5 B m i oC s 1A 3 hml &K 3L “corporate social responsibility ”
F2 P B o R ) OBl 2 — o DRLIE CSR 2 A2 i Fe A B 71 2 MRS B B DI N iie AHSRHIE 7
A EE T8 T AR AE 2 A X B HE 2 TR SR B . BIandkTT . MEEERY DAL IX R B2 . Al il ATt 2
TR L EEZ 5 2SR MR E 240, NN Eab kK E. R Maeiima e g Ak, 2
HEAP ol Aok st E 2 A o [ ER T Al 4k 2 BT XS 2 A AT Rps i 2 e e sh /E I [17]-[19] .

(2) RN KRB ER . S8 “rural development” « “artificial intelligence” «  “e-com-
merce” “taobao village” SFREEIAM B 17— Wi, B SRR IELE O MV B 77 £ R M4
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AL A TR S5 [21]-[23].
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DOI: 10.12677/ecl.2026.156692 755 TR 4TS


https://doi.org/10.12677/ecl.2026.156692

PUES

PR T AR TR LA E KRR SRR 55 77 R B0 [24] . 73 HMRYE “africa” « “sub-
saharan africa” . “developing country” %5 =i EE 1A 3 B [E AN 7808 B BE I I X S REAR S ), 1O
FIXIWEZ RET RIEFER. EINE S R 1 BSOS T 20 Aok ke 5 B bRz Bh & 508 [ 25] .

iteSpace, v. 6.4.R1 (64-bit) Advanced
larch 1, 2026, 12:46:36 PM CST
4 data

25 (Slice Le:
-index (k=

ngth=1)
15), LRF=2.5, LIN=10, LBY=5, e=1.0
ity=0.0071)

myzrzedszo
§igaes

migration

digital economy future technology

adoption
stvategy rural livelihoods

income

china management
determinants

taobag villages, "
! - i &
internet
gender

consumption agri@ture huda
usiness

entrepreneurship < growth challenges

““““““ ! "em""“'?@s food-security _ rural china
power

trust inequality 5 (@r?’?ﬂwﬂion poverty : risk
sustainability impact

perf ncseocual responsibility governance

ergy-

information urban
st rural development

developing country sustainable development
corporate s@esponsibility ¥

multinational oil companies policy
sub-saharan africa .
rural e.commerce impacts

a@a climate change

farmers behavior

community
industry
rural revitalization

Figure 5. Keyword co-current map of foreign research enterprises in the field of rural revitalization
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