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Abstract

Amidst the intertwining trends of population aging and low fertility rates, China’s economy and its e-
commerce industry are undergoing a logical transition from a pure “demographic dividend” based on
quantity to a “talent dividend” driven by quality. Traditional e-commerce has long relied heavily on
the “traffic dividend” generated by a massive netizen base; however, given the irreversible changes in
the demographic structure, this extensive growth model has reached a bottleneck. By introducing the
theoretical framework of the “talent dividend,” this paper analyzes the theoretical mechanisms and
practical paths through which e-commerce, empowered by digital technology, transitions from “scale
expansion” to “high-quality value creation.” The study finds that the influx of a new labor force with
more years of schooling effectively offsets the pressure of labor contraction, while the elderly demo-
graphic is simultaneously experiencing a reconstruction of their dual roles within the platform eco-
system. In response to practical dilemmas currently facing e-commerce platforms—such as the “digi-
tal divide,” inadequate supply of age-friendly services, consumption traps targeting the elderly in pri-
vate domain traffic, and the lagging development of senior human resources—this paper proposes
utilizing digital inclusion and talent development as core strategies. By strengthening technological
empowerment to advance profound age-friendly adaptations, exploring innovative mechanisms for
the flexible employment of “silver talent,” and collaborating with regulatory authorities to improve
the governance of the online consumption ecosystem, platforms can build an all-age-friendly, inclu-
sive commercial ecosystem. This will ultimately assist the e-commerce sector in reshaping its value
creation system for high-quality development.
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Table 1. Transitional characteristics of e-commerce growth logic in the context of population aging
# 1 ZIRULER TR FH SIE KB IREHE

G2 Eidi G “RELR” BRBR “ NA LR FRELLF]”
L BE P K 1) B 22 2 FERR IS AT
RS UL GV G MNP TS BRI m RN E A
GRBIHLA ERBNIE) okt 515 e )

KIILOK, FRIE 77 55 B, e EEM I T P K I RIE BRI “ Uit 20k ” o SR, BEE A
S A RS AL, AR 210 H 330 (97 2 ST S PRI R I T 2 2 e BBk Ak (5], B n
TR RAT WS 9 B i 52 SR AR 1) “ E WA AR FR R B SIRB UE R RR, AT
b F i BN b AR e AT 357 T B SRS, S “RUBEY 3K 17 “ ReR$ETH” MIMRAFL [ [6].
B, RS E R EAST B R AU, IERGEER T SRS mERBALA
BERTE 7 NSRS B RO, BHES) T AIGC REML LR, REuEREE A AN . XM i N0 5%
AERTH i R IEAR SR O, Fr i v 778 55 MRS 223 K3 RS 404K (0 G5BT X B e A2

23 BB AERRESHTHNERCEN

LG E R EFENENAE TR “BEAE” 5 “BihdRE” . ZXMZREN SRR ZRA
FERFAESTRZOME. FL L, BEMEIEEZRZN A OEL . —J7H, A0 B
P PR A, HFER ORI T, HAEREMASC AT, ST 6 R EE G 2 ks,
FF = 3 WIS AT T Z 2T BB E . CAUISE ORI IR0 I B RE[7]. 5y — D71, (@R H R
R R BAR Al (At 2 4, TR AR BRI 24 7 (8] Il BT & K R A PELHI
BE, AATTAT AE R RS A0 RO A SR SOIRECT SN S A PERLRS . ERIRY T AR S
ELNGURHAT I E A IS, AWTB R R L R e, MR AR AT e i kA 25 9]

3. “AFLF” B TR TFRFSHORTEMNREE
A, AR ARSI B, TE S U T B 5 R B R LR AR, SRR SRS

DOI: 10.12677/ecl.2026.156666 545 TR 4TS


https://doi.org/10.12677/ecl.2026.156666

FEVR ISR

i 52 R AR W 1o

3 (EEE e IR 145E)

e * ——————————————————— +

LA BRESORERER SRR | R ERMERT “REEE HIENTE5HE

} I ERE AT, REEERLES ., “REmE”

| SO —> EAROHRE  (60$RLAEACLLESET) T ESHE
%’é“ékﬁ%ﬁ%ﬁ_\iﬁzﬁm oo T{ﬂ%ﬁa%mﬁmﬁ

[spimssen S REEEINEE || | scimmas chmmnr s

¢ [ ) )@rﬂ#g ‘ Tt FTRRIBICHRER

v
i ‘ [ SRR )

| EETREI/ SRS IR/ IEAZ >

| ReCEmEE. meuses , SERHE — MAEEAAMIE
v v

BALR: RS RS ER gt | [ SRS BEFIRSMES |
| SRR | EFABEEAS > EXIT2. BHEEE. SEMBAS
[ |

HESMISREBCIF= I FSitE R BRRRAF) —>

WEARHEFESEREEERERE

Figure 1. Mechanism diagram of the transformation on the supply and demand sides of e-commerce driven by the “Talent
Dividend”
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Table 2. Practical challenges and breakthrough paths for e-commerce platforms in the context of population aging
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