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Abstract

As avital component of the digital economy, e-commerce is profoundly reshaping residents’ con-
sumption patterns and has become a key driver of consumption upgrading. Based on existing re-
search findings, this paper systematically analyzes the impact effects, mechanisms and constraints
of e-commerce on residents’ consumption upgrading. The study reveals that e-commerce signif-
icantly facilitates the transformation of residents’ consumption from subsistence-oriented to enjoy-
ment-oriented and development-oriented by optimizing the commodity supply structure, reducing
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transaction costs, improving consumption convenience, and easing liquidity constraints. However,
factors such as the urban-rural digital divide, disparities in residents’ digital literacy, unbalanced
logistics infrastructure, and lagging market regulation restrict the full play of e-commerce’s effect
on consumption upgrading. This paper proposes to start with improving digital infrastructure, en-
hancing national digital literacy, perfecting the market supervision system, and promoting the co-
ordinated development of urban and rural e-commerce, so as to further unlock the driving potential
of e-commerce for residents’ consumption upgrading and provide strong support for building a new
development paradigm.
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