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Abstract

Against the backdrop of social media being deeply integrated into consumer life, personal IP has
become a crucial commercial asset connecting content creators with market consumers. TikTok, as
a short-video platform with phenomenal influence, has given rise to a large number of blogger groups
that take personal IP as their core competitive advantage. This study takes the TikTok platform as
the research scenario, focusing on the branding construction process of bloggers’ personal IPs, and
systematically analyzes typical issues such as inaccurate brand positioning, content homogenization,
and image instability during current personal IP construction, along with their underlying causes.
Based on this, the study introduces Goffman’s dramaturgy theory to examine creators’ dilemmas
from the perspective of digital labor alienation and platform algorithmic power, and proposes sys-
tematic optimization strategies tailored to the developmental stage differences of various blogger
types, aiming to provide theoretical references and practical guidance for the sustainable commer-
cial operation of personal IPs.
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B A% B LI SR S RS A AR 2 AL, AR AR AT & TR W, PR %) 9
TAE BRI 5 IR IE IR SR . FEX—E 5T, A IP (Intellectual Property) i I C % Gt SC_ LRI AN
PR FADATRACEAT IR RS IE 77 FF8: N 78400t BE D ARG R B 22 BB AN R [1]. IXRAS
N IP GRS AR, R TR S RCEZ R C o RKIED A IP ZEATHI S AR
s ELRR SR E IS, SO MR E U A TE IS . 2RI, BEE KR AMEE A — 38
E, AP R SIEERERIES W, ERE T P BELMMES T E . XA A HIZ)
TR RN SR, BT GG S M E M EUE K 1 . RN TP fhiRiLis
PENLE, @Sl N RSB B TR SR 2RI 2 T LR IR, X “RiG” 5
“SRE” MEZ2]. oAttt WG REREE RIMAWARKBIEAT N, J5EREHFFITEEHR
(KO RL 3 2 ) o (EAEFERICT 655 Al G & SRR R3], SRS G A “ BT 60" DN A TP FER,
[ I o BT I AT 5 3R 5 HSC 5 B T RE ™ A ZUR, WA BRI N R BRAh, RAUICT & AR A
HEF MR W, AN ECIER A ORARY, FE . BASHWHR M E TR BN TP &
MRS A o AEURIERS b, 8077 sh B DY s AL AU R R IR B SR (AP Ay o £ <P S —
5 MR A EARS T, R BRGSO “B T, AT BRI T & A
BH, T 5T A5 AR R IR E KU [4]. ASCUREF S I NTT TN B, SR M Sh e 2
P2 E AR S EIR A PE B AESE, AR GEHIHT S TP A A O i BB R LGS PR IR, AR LR it
AR i 1 R AN TR R B AN R R A RHIE ) 22 A AL SRS, LU A TP Y AL IS 1R S5 T 3
MERTHEMAT 2S5 .
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B, B RN MNEIRAN. WEMZEMA O, BEIR R0 E AL SRR N A] REOR 52 A
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BE RN IP FBEIRF NI RALG, KEQIEE S REm AL, S B RAET 6Nzl
K . INTTSEIUA R, AR AL GO™ MR TN TP AN Z S AL BE 2 1 Th g, R LAAE 3E
Frep AT (6], 7 G FIERHERAN LB X — R b i 1 EE A MVEHET . BTURML, Ske T
R e R mEAVENAT, B CBFIRER POREE R, AR IR A R R 7], EIXR
WHRT, “WEEL” CBOVENIUTIIZ T G, AR ESE SRR AAT PRI, Rt
B R R EARIRAE T, P Gl i A AL 5 3 6 3 1 T USRI aRE R FH A0 B, i AR X
W5 e [ R BB (8]0 4 A AV 2 18] (9 B X B TRl L 2R 5%, S TP AR DA% DA 1 SR ) D RE A
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i R GRS TR R T AR N TP Rt RE . IR TR Rk = — Bt O e IR SR e
WA e R ER BRI T 5 K IBLR o B, KBRS OITIE “287 A, AEZ R HEHR TR, KR
BRI T ARB, FERG MR “ 2287 RS IEM LIRS WIUREER T, ER
PeAA AR G RIENE B RENAILAL . R EINN, RERINKEE & e s Smtnit. HaME

DOI: 10.12677/ecl.2026.157740 162 N e


https://doi.org/10.12677/ecl.2026.157740

2

HHIGFEARARAEE ST, R G AMNAE &, RENINEIIIER S Bk MRS BA RN, X Ahsh
AR E AR U 5 SE R AR B . XN TP R, R TR A I RN (kA A B
R, HAECNEHER” , MO R0RE, (SRR REIGERR . XA N AR IE S
Iy, ARIRAE T B Z R RS E IR S A5, X H S T AR, B N AR
R ReH 5 e E AR T IR E I E B 2

4. A IP mEHESER R E S
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P& A A GRS Gl KR PR AR TSRO S FLAESE A A AR DA S A 4 R, )
DRI T B TR A AR REAI[9]. IXA “TRBL” HLRIAEA BRI s BRI 57 S FE N
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B FRT TR RIS B R 30 58 7 2 SRR, 20t AT Gt S BUR R ok Z F A M PUE E R
FEIVBIEF AT o IX ) fF 2 3 5T A A SR TP % O N IR 5 K N (B = L B, DRI i
SERLIPRHEYE . AR R GEE . T Tl KR SR B 4 7 T #R A7 AE W B (K AR - R “ SR
OFRAL” BT G AL, A RENS R B 5] GUNUR VAR F RS SR L R, TS 22
PERER, AEEARARS DR K AR IE ERARE S RE R, DL NS S AR SR AL, X LB
RAAG H a8 [13]. WNECTZ7sh A S, AR SUR GBI E MARIRI S, R 6 7 AE
BT o7 s SR S IR PR ST, RIS SRR AR F RIE, KNS T REE K S
TASETE, QUEH LR RGN s E N FI SR . ERRERE, P 6 R RO SRR
HLEINE AL 17 IX— s, MM A PEEROGE, SRR FEIRER A S i i i,
HR T, TR “H MR R M7 BYEEI . RIS, HIEFCIERIOLET N A5 148 IR i
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MAZGEAAR R g T —E RN “HEAYE” , XARAE AT A A I 2 RE S BT IR I B LS B 4
FORRRR M, FEN—DHONE B LT S BRIk 14]. A0, AT SIREEWAAE, SR
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K, SO N A S S R STE P IRG QL. L C Rkl MU A B R TUE. XA SUERIE” 1l
QB SR Z AN AR, 5 R E R K RN E . SR Bk GEE RIEA S . IR U,
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B E B SN T X I R RE R, AT SRR AT 6 (HIRTTE A @R SR
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AN TP 1 it oS B I 22 22 [ S N AR LS L AT kit b o BN R AR, 13 215
HHBZEE-IRAT NS, MR, FFERANEIE S RZOR . LR A R LU H AR S22 A
WRIRTER, JFCAOyEERL, BN — NG ATRRSE S EE AL ERIEIE AR RS, 2 AR L
ERIFHURIRCR . EDEIDN N TP BESTI WAL “HT &7 5 “Ja a7 Z MM H i — B AL ERE 2
TREAEE, WALEREURETRALWLTR. M52, IMEMLAFENBE=REER: |
JoRMREIE, BRI IRIRI IP BELE [FIBAL P& B BRI Y HUGRARSCNE, REWERMNE S0
BT, WAREIERES BRI P AR R RIS, a2 — 2k, e e KRS &
JERRRR T ESEOME, R T IIETESI T AR REA AT, BT 6 SO EM
WA S BLSEAETE SR R MR, BIE I B S AR TS TR AN T 0 1P 3R BUE RS I 3R M S QU R, T
Zex R oM EANEIE 1 TP TR 5, LS ) 5 AR S ot 7 1 SR LI B B s ARG 2 v, e TR R — A
Bt SRR REFEIA[15]
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RIR T A B AN EE R GEETT, B BRI A A KURS S A — I AR T3k, B ST 7 a4
FIHE RIS . DRI SR B OUREIEE “an R S, MmN E IR ID T RISREZ, 1Ty
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ERISCGE, N IE O BB KA NBE[16]. (EARTERIR, 22 5 A SO O 52 7 i 61 28 AN ) e
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PRI, “AMEAE A7 L “fAt a7 EE, FRGRERTIRE, wFA A0 SS9/ Ry G
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BN, FIREEY CARIET SEAHPREK, SO AR MERRY, N —ARIRREE
PrEWERIL . AR E . B G BEISF4ERT, N IP S ) N2k ESEM =2, SBR[ LAk
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