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Abstract

In the new media era, advertising avoidance has become increasingly prevalent, and brand mar-
keting has gradually shifted from one-way information transmission to two-way mental resonance.

XEG|IF: BRI, HTEARRAC RN R E R AR G ). BT &SRR, 2026, 15(7): 323-330.
DOI: 10.12677/ecl.2026.157761


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.157761
https://doi.org/10.12677/ecl.2026.157761
https://www.hanspub.org/

2P

Taking the co-branded mini-drama Strange Tales of Spicy Breakthrough jointly created by Master
Kong and Strange Tales of Tang Dynasty 3 as a case study, this paper compares creative mid-roll ads
and branded custom mini-dramas, and analyzes its model innovations in “brand co-creation” and
“IP derivation”. Based on the theories of narrative transportation and uses and gratifications, it ex-
plores the content strategies of immersive storytelling and catering to diverse user needs. Further-
more, from the perspective of cross-media ecological construction, it examines the path from con-
tent experience to consumption conversion. The study shows that this innovative form achieves in-
depth value connection between brands and audiences through deeply embedding into IP narra-
tives, accurately matching users’ content demands, and building a branded content ecosystem, turn-
ing ads from being avoided into content that users actively follow. It provides practical references
for the innovative development of in-depth content marketing in digital scenarios.
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