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Abstract

Against the backdrop of normalized stock competition in live streaming e-commerce, the collabo-
rative partnership between brand merchants and e-commerce streamers has become a core path-
way for achieving value-added outcomes. Leveraging resource complementarity, both parties have
formed a cooperative pattern of “brand endorsement plus traffic monetization,” while also engaging
in significant game-playing dynamics over interest demands and resource allocation. Taking Value
Co-creation Theory as the core analytical framework and incorporating Principal-Agent Theory,
this paper analyzes the differences in cooperation models between brand merchants and top-tier
versus mid-tier streamers. It dissects the resource exchange logic between “traffic” and “profit” for
both sides, with a focus on exploring the collaborative pathways and conflict manifestations in the
three core links of product selection, pricing, and after-sales service. Ultimately, it constructs a healthy
and sustainable “People-Goods-Place” collaborative model for e-commerce. The research shows that
the collaborative game between brand merchants and e-commerce streamers is essentially about
resource adaptation and interest balancing in the process of value co-creation. Top-tier streamers
prioritize traffic monetization and bargaining power contention, while mid-tier streamers empha-
size brand endorsement and long-term cooperation. The core conflicts between the two sides center
on profit distribution, brand tonality, and responsibility definition. Improving resource complementa-
rity mechanisms, clarifying interest distribution rules, and strengthening collaborative supervision
are the keys to resolving conflicts and achieving value co-creation. This study provides theoretical
references and practical insights for brand merchants and e-commerce streamers to optimize co-
operation models, regulate the live streaming e-commerce ecosystem, and enhance the efficiency
of value co-creation.
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