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Abstract

Since the rural revitalization strategy is advancing in a systematic and thorough manner, rural e-
commerce, as a vital bridge linking agricultural production with consumer markets, has considera-
ble practical significance for high-quality development. Therefore, this paper first discusses the ne-
cessity of upgrading rural e-commerce, then proceeds to analyze the main bottlenecks: infrastructure
shortcomings, shortage of talents, and weak brand building, and finally offers clear, well-structured
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strategic recommendations from three dimensions: consolidating infrastructure support, improv-
ing talent cultivation mechanisms, and strengthening brand development.
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