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Abstract

As the “new silver generation” gradually becomes a major consumer force, the consumption logic of
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the elderly demographic is undergoing a structural transition from “survival-oriented eldercare” to
“quality-oriented aging.” Their core demands are gradually shifting from basic material security to
psycho-emotional companionship. Emotional technology products, such as smart toys and Al com-
panion robots, have demonstrated a significant growth trend on e-commerce platforms, marking
the formation of a new e-commerce track for the emotional consumption of the elderly. From the
interdisciplinary perspective of e-commerce and gerontology, this paper systematically analyzes
the structural characteristics and digital scenario reconstruction of emotional consumption among
the silver demographic. Furthermore, it deeply explores the age-friendly dilemmas currently faced
by emotional technology products on the supply side, including design function misalignment, tech-
nical operation barriers, and human-computer interaction ethics. In response to these issues, this
paper proposes that relevant support policies should transition from “basic provision” to “incre-
mental stimulation.” By integrating psycho-emotional products into the innovation support system,
establishing industry quality certification standards, and implementing tiered service consumption
subsidies, age-friendly supply can be synergistically optimized. This study aims to provide refer-
ences for the high-quality development of silver e-commerce and the construction of an age-friendly
society.
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Table 1. Comparison of characteristics of the two core groups in the silver consumer market

1. SRAHETIAM A ORHEFHERT LE

B *Efi*ﬁ WRBTRE L R LIRE ) B TR
ERRAR  79% 26% CEEEE” RGNS . . B R
RESSE  21% 74% R TR URER O ERERE . Mel. ORI e 2

2.3. “HTREK" RARBUHREEN

RN, 75 CRTGIAE TR, 50 2 59 B CHRARET N HLILIE 62%, THREHN
ELvRiE 76%2, FBIZARR I B i 547 RO IR ZI R M B & 22 B I B8 A . A D9 M BT SR K 320
ZE, ORI EERIH DY ARE: — R B R BRI A B, AR E N B E

?https://finance.sina.com.cn/jjxw/2026-03-02/doc-inhpgkns8338823.shtml

DOI: 10.12677/ecl.2026.156659 492 TR 4TS


https://doi.org/10.12677/ecl.2026.156659
https://finance.sina.com.cn/jjxw/2026-03-02/doc-inhpqkns8338823.shtml

FEIRHE

TR R AT, ARAS T L PRI (R B B SRR = RECT RN R, ARSI “
AR T B2 R T H S 5 S AR, I 7 HE RS SR a st e 5] 2 s
W ETTTR, AEBARGIAETRI P RIEAE T, HOu R fe 4 i X A EORH ™ i O3 32 FE AT T, T8 2 7oK
IR v T R R G R PE AR AE[6] 0 LA, IR ARAE BT A A 18] P R BRAT D CL R LA A5 2 SR
IREZAR A SO A S A2, b — 2B 95 S 7 AR 9 B 2 £ 0 bz [ 7]

3. (ERHEBRH B EHTEE
3.1. EHEMASEANSANEEEK

BHEPE RN, PREEZERE RO WRERNERE; AT BN AR ZETE, T
Proff A2 S NS IR AL . AR PRI K S IR ™ il A B3 2 AN B DKV B R
SARBEEREACHS, TR RN “WEEEEE” « “TEEN 2 “FEAR” SHarrs 3. Al
o SRR S R RERI A ) T2 CUAS PR BT 5 R R R T R T AR O “ TR T EL T
XA AN E SN, EERRAER T Z R FHRE TR 2SR R, A 2t 7
FERCT AR “ At BERE(8].

3.2. PEAFEIR mAY S BUEHFHE

LRTR A BT G PR AR, RPN S A S AR A RS . UL B L ok
B, RAEBERE T T - HOR - BT R REAEZE, BIFEROR ML BE 15T S AR AR R
BEREIES) T, Pl RS IEABEEA9]. BARTI S, W77 f B PO L e 53—
HAES SRR TR RS KA ;B8 I IR 4 Wa B ) 55 28 1R 5 VAL B BhEAR
(1 AT FEFENLAS N s 58 =SNG L 51 5 RETRR I (10 5E BIAL il s SR VUSRON TR B Tal 546
ORI ST IR AR AR S5 o M7 AR ERE RO FE R, SRR R BORAS R IR RE ZE R 1 7 5K B R R LRI
33. HRARSUSHRBEE

TR S LA RS, A B RO A S IR ZI M . 5, M “FEAR
fr” 1 “CEIEI” FA, FTH T AEG UARERIE A It se B BRI . HK, T BE o R
il g LRI T BEE VIR AP IR, AR PR SO, R A R
(K “HETE” AT AL L IRBNJI[10]. BJm, TERIRIEH “ERIR” 10 “L B8y i . 558
TEEREE T RIS G E8E I SOE R, 2 B BOR T THEHA R 55, 2 —n
ARG O S R T AL

4. BEHEHRNEZCEE

SRR R AR LR T G OR T RIENE K, (BAESERRN A G A SO AR 7 T e 2 4 R R 4
HrEph, B BRI E 2.

4.1. “AREH-E R ERE IR

AT ER AT BEAERLS ANV BEBCR,, M AFEAE “FORIZH” T AL B EAL I
Ao FERARRDLSEE R, iRk EEES A, PR R B R AL EIRE, B 1B AR
HRIEFENMNOGE “BUiE” 5 “HIIR” SRR XM ETHERE OB BB BT R

SN “BUFH T B CNEIEN” BRI R B ETE . http:/cn.chinagate.cn/news/2026-03/26/content 118402747 .shtml

DOI: 10.12677/ecl.2026.156659 493 TR 4TS


https://doi.org/10.12677/ecl.2026.156659
http://cn.chinagate.cn/news/2026-03/26/content_118402747.shtml

FEVR ISR

Table 2. Multidimensional age-friendly dilemmas of companion-type products
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Figure 1. Policy recommendations framework for the silver economy: From “basic security” to “incremental stimulation”
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