E-Commerce Letters FL-TFi551¥ ik, 2026, 15(7), 650-655 Hans X
Published Online July 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.157803

R R R N E ST IR

— AR R a1

mREL
HoR M R FH AR, Hl 220
ks HiH: 202645 H19H; FHAHEM: 20264F6 2H; KA HM: 20264F7H21H

wm B

£ XWBK” BRAERAZERT, SKORENMERTES FeREVRER™ROTSME B
BRI AR B i BB . ASCRA SO PP, AR E P b X e R E B R a8, 2 dr
KRR ESTEMESIZ MK, HER T RS EEs R R ESRERE.
WA, BIRREE TAKME ., RIEEEMASERER ORI, BEERKRPIHIESRAREBRERL.
AR AL BEANEAMESE . RNESOUARERE. BRTHSFRELFEREML. F54
BAUSAEEN, AR OMERRE T EERE. Ak, NAROREFELSTIL. AFEH
Z&g§$ XEREHR. KEANESHERZE DR EPXREEENH, REHEHVIRSE
HrE L

XA
gEBME, RTERETES, MMESSH, 9K

A Review of the Value Realization Path of
Green Agricultural Products through
E-Commerce

—A Case Study of Flax

Longlong Gao

College of Science, Gansu Agricultural University, Lanzhou Gansu

Received: May 19, 2026; accepted: June 2, 2026; published: July 21, 2026
Abstract

Under the background of the “dual carbon” goals and consumption upgrading, how green attributes
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can be transformed into the market value of featured agricultural products through e-commerce
platforms has become an important issue in regional agricultural transformation. Using the litera-
ture review method, this paper takes flax, a characteristic oil crop in Northwest China, as an exam-
ple to analyze the gap between its green ecological potential and market value realization, and ex-
amines the mechanism through which e-commerce promotes the value realization of green agricul-
tural products. The study finds that flax possesses green attributes such as water-saving cultivation,
adaptability to dry farming, and ecological recycling potential, but its e-commerce development still
faces problems including insufficient expression of green information, fragmented brand cognition,
imperfect digital certification, and inadequate green supply chain coordination. E-commerce plat-
forms provide an important carrier for the value transformation of flax’s green attributes through
information visualization, signal transmission, and trust building. Accordingly, the green value re-
alization of flax should be systematically promoted through the labeling and visualization of green
attributes, content marketing and brand storytelling, regional brand coordination, the integration
of green supply chains with e-commerce operations, and the improvement of customer relationship
management.
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