E-Commerce Letters F3T R 55PFi, 2026, 15(8), 118-124 Hans i
Published Online August 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.158855

R H B 2R RIEMEEHES RIEY

KA &
HN R R A BB, HR 22

it

Weks H . 20264F6 130 FHEM: 20264F6H22H; KA HM: 20265F8 H7H

R

REREPNHETIRRE, PUHEFARRFBREN. MAEHEARWEFTARRSFRIZ—,
MNEEFNRREAFEENEW. ARBPIVEFAFANBEHES, XEUZTEAABANER, &
XXM 5L IR, THREIZ TRAFERERPIRE R —. SERBAMASRT & s
RURNBERSI A RETE, SHEEFRESH, B 2REMSEHEST UFRXEEE, Wik
RU=TURME: —RAEK ERTHRKN2REREER, BEITEEEEIS 52 LB SKIRE
Hih ZREBYETAP2EaRBREERXER, BXERUAERIIEHRE, ZRITERFE
BRI N EES, AREAF RS RERABTEERLGEER. IRERRY, 2FERS
BEHRBHBZ TRABMRIRERA . BARUYE, HIUTARTILEVEHEERESE.

KR
BB AR, AREMEER, WEKR AAME

Research on Omni Channel Network
Marketing Integration Strategy of
Vocational Education Companies

Mingyan Zhang

School of Management, Gansu Agricultural University, Lanzhou Gansu

Received: June 13, 2026; accepted: June 22, 2026; published: August 7, 2026

Abstract

With the development of China’s vocational education market, the competition among vocational ed-
ucation companies has become increasingly fierce. As one of the competitiveness of vocational educa-
tion companies, network marketing has an important impact on their production and development.

XESFH: kM. BULEE AR S RE NS GRS RIS D). TR %L, 2026, 15(8): 118-124.
DOI: 10.12677/ecl.2026.158855


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.158855
https://doi.org/10.12677/ecl.2026.158855
https://www.hanspub.org/

NUZE

In order to improve the online marketing ability of vocational education companies, this paper
takes Zhile Group as the research object. Through literature analysis and field research, it is found
that the group has problems such as single access to traffic, excessive reliance on paid advertising,
low user access efficiency, and insufficient content attraction. After analyzing the reasons, it is found
that these problems can be solved through the integration of Omni channel online marketing. For
this, three strategies are proposed: first, build an omni-channel traffic matrix for online and offline
collaboration, and realize channel complementarity by opening up data islands and establishing link-
age mechanisms; Second, establish a precise touch system based on the full life cycle of users, and
improve marketing efficiency through differentiated communication; The third is to create a differ-
entiated and attractive content ecology, and create a multi-level content matrix with users of the
Forbidden City to strengthen brand connection. The research conclusion shows that Omni channel
integrated marketing can help the group reduce the customer acquisition cost and improve the con-
version efficiency. The research can provide a reference for the marketing transformation of enter-
prises in the same industry.
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