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Abstract

Driven by technologies such as artificial intelligence, big data, and virtual reality, the era of intelligent
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media communication has profoundly reshaped the marketing logic of geographical indication
products. Taking Suzhou Embroidery, a national-level intangible cultural heritage, as a typical case,
this paper systematically examines its digital marketing practices from the perspective of intelli-
gent media communication. The digital marketing innovation of Suzhou Embroidery is primarily man-
ifested in three dimensions. However, while intelligent media technologies empower cultural dis-
semination, they also harbor structural risks, including the obscuring of craftsmanship depth by
technological spectacles, the marginalization of inheritors due to the digital divide, and the dilution
of cultural value caused by excessive commercialization. Only by maintaining a dynamic balance
between technological empowerment and cultural cultivation can geographical indication products
transition from a “carnival of traffic” to a “sedimentation of value,” thereby achieving the dual goals
of cultural inheritance and brand value enhancement.
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