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Abstract

Against the backdrop of the deep integration of the digital economy and the smart home industry,
short video marketing has become a crucial channel for smart home enterprises to reach users and
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establish brand perception. Taking the 4R Marketing Theory as the analytical framework, this pa-
per systematically explores the short video marketing strategies of smart home products from the
four dimensions of Relevancy, Reaction, Relationship and Reward. The study finds that the current
short video marketing of smart homes is plagued by problems such as deviated relevance, lagged
response, superficial relationship building and vague transformation. On this basis, this paper pro-
poses optimization suggestions: building user relevance through scenario-based content and pre-
cise push, capturing market demand via comprehensive feedback collection and agile response
mechanisms, deepening user relationships by relying on in-depth interaction and long-term coop-
eration with KOL, and finally unblocking the transformation chain to achieve value co-creation. This
paper intends to enrich the theoretical research on smart home marketing and provide strategic
references for the short video marketing practices of enterprises.
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