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Abstract

In the context of digitalization, marketing activities of coarse grain enterprises present new oppor-
tunities. Firstly, this paper reviews relevant literature and research achievements to lay a foundation
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for subsequent research. Secondly, taking Company S as the research object, it precisely identifies
the problems existing in its product, price, channel and promotion aspects. Based on the 4P theory,
it puts forward targeted marketing strategy suggestions for coarse grain products. Finally, to ensure
the smooth implementation of the formulated marketing strategies, specific safeguard measures are
constructed from the aspects of fund and technology, to empower the marketing business of coarse
grains of Company S and provide references for similar enterprises.
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Table 1. Statistics of marketing questionnaire survey results for Company S
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