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Abstract

With the rise of “anti-exquisite” aesthetics and social media-driven cultural tourism consumption,
urban wilderness landscapes have emerged as a new focus in online marketing. Drawing on the
concept of dynamic succession from ecology, this paper proposes a digital marketing model tailored
for urban wilderness. By analyzing landscape characteristics across different temporal nodes—past,
present, and future—a marketing logic is constructed, consisting of “source-based content produc-
tion, real-time scene conversion, and dynamic word-of-mouth forecasting.” Taking typical urban
wilderness projects as case studies, the research explores the traffic distribution logic and user con-
version pathways on short-video social platforms. The findings provide novel insights into value
realization and sustainable operation for urban public spaces within the context of digital market-
ing.
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