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Abstract

Driven by the growing rigid demand growth of China’s vast population and the wave of technological
upgrades in scientific research, optical products are moving towards e-commerce at an unprece-
dented speed. “Customized optical products” not only cover the improvement of personal life at the
consumer end, but also penetrate into the research and teaching scenarios at the industrial end.
Among them, the most notable feature is customization. From astigmatic contact lenses to progres-
sive multifocal lenses, from university optical courses to the configuration of professional optical
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experimental environments in research and development institutes, customized optical products
are forging a unique breakthrough path on e-commerce platforms. This article takes customized
optical products as the entry point and systematically sorts out and comments on this niche market
from the dimensions of market size, core categories, business models, supply chain transformation,
and future trends.
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