E-Commerce Letters T Fj%1FiL, 2026, 15(8), 337-342 Hans i
Published Online August 2026 in Hans. https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.158881

D5 B H B S L A AL R R
B

HEE
P HOMRE R T T B 3 SR, VLR

WekE HiA: 20264F6H23H; FHHEM: 20264F7H7H; KA HM: 202648 11H

R

BEE BB MM F S HRER R, 7T 6 F MR R 3h R B —Fha R S Ui,
BRABR T AEREMEER T BRERRERRNFAN, WREHEBREA. TEEH. B8
HREELAR . ACUGTEREGERVAERERM, NE~ESHEBANFHEL KR, RNERRN
S5E[SATIEHERENN R, XNARREHREHIRETRARN. EHEME, ROHEZRE.
FEWBHE, HREHE ST FHESHESHERS. TRNAEMUEER. EEETMAR
EMEBAGL, TRBEFHERESHREILRE,

XK ia

DRBESHRW, MA4mR, JFEL5, HERE

Research on Marxist View of Consumption
and the Chaos & Governance of Influencer
E-Commerce Marketing

Mengrui Xu

School of Marxism, Nanjing Forestry University, Nanjing Jiangsu

Received: June 23, 2026; accepted: July 7, 2026; published: August 11, 2026

Abstract

With the rapid development of the internet and the digital economy, influencer-driven e-commerce
boosted by online celebrity traffic on digital platforms has thrived as a new consumption model,
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profoundly transforming the traditional consumption structure and consumption patterns. How-
ever, amid its rapid development, numerous malpractices have emerged, including false promotion,
excessive marketing, and induced consumption. Based on the Marxist view of consumption, this pa-
per systematically analyzes the malpractices in influencer e-commerce marketing from the per-
spectives of the dialectical unity of production and consumption, opposition to consumption alien-
ation, and advocacy of the principle of fair and equitable consumption. On this basis, it proposes a
comprehensive governance approach integrating institutional supervision, platform governance,
consumer education and cultural guidance. The study holds that we should focus on rational con-
sumption, moderate consumption and the all-round development of human beings to realize the
standardized development of the digital consumption ecosystem.
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