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Abstract

In the era of the digital economy, e-commerce has become an important engine driving high-quality
economic development. This study utilizes the visual analysis software CiteSpace and conducts bib-
liometric and knowledge mapping analysis based on CSSCI source documents from 2010 to 2026 in
the CNKI database. It explores the knowledge landscape, hot topics, and evolutionary trends of e-com-
merce research in China from multiple dimensions, including publication trends, research strength,
keyword co-occurrence and clustering, and emergent word detection. The research finds that the
annual publication volume of e-commerce research in China has been steadily increasing overall,
with significant characteristics of periodicity and dual-driven by policies and technology. The research
focus in each stage is highly synchronized with technological iteration and national strategic adjust-
ments. The research strength is centered around universities such as Chongqing University, Renmin
University of China, and Wuhan University. Zhang Xiaheng and Ma Shuzhong are high-yield research-
ers in this field, showing a pattern of core agglomeration and insufficient collaboration. The research
strength is geographically concentrated, with a lack of cross-regional and interdisciplinary collabo-
rative research among institutions. High-yield authors have not formed an absolutely dominant
scholar cluster. The research hotspots focus on core issues such as cross-border e-commerce, rural
e-commerce, and the digital economy. Through keyword co-occurrence and clustering analysis, it
can be divided into three core research areas: e-commerce behavior and regulation, digital economy
and trade, and e-commerce empowerment and innovation. These areas cover multi-level research
content, including macro strategy, meso ecology, and micro behavior. The research evolution shows
a shift from exploring macro patterns to analyzing micro behaviors. The research objects have ex-
panded to include emerging formats such as live streaming e-commerce. The research orientation
has shifted from efficiency to value co-creation and social empowerment. The research focus has
shifted from governance regulation to technological empowerment. E-commerce has developed rap-
idly and has a profound impact on the economy and society. This article systematically reviews its
research trajectory, shifts in research hotspots, and future trends over the past decade or so. It pro-
vides valuable reference for scholars in this field to quickly grasp the overall research landscape and
identify new entry points for research.
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Figure 1. Annual publication volume of e-commerce research
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Figure 2. Journal sources for e-commerce research
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Figure 3. Knowledge graph of key authors in e-commerce research
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Figure 4. Keyword co-occurrence knowledge graph of e-commerce
B 4. BF @SR XEIRLI IR EE

4.12. BETFXRBARKHTFRER S
FERSEF I M B2t b, 33 TR DI RESR 25 v 1 T S5 AT L I RR S5 4 5 R A (W0 B 5), Q8

) JE R T A (Q {H) 4y 0.4121 > 0.3, ~PIY%CERMA(S 1H) v 0.7903 > 0.7, FWIERKL5 1 W2 HACR
(ER/IR

| EEEE

Figure 5. Keyword clustering knowledge graph of e-commerce development

5. BFAHRRARIKBIARALIAEL

BT 2010~2026 4 JNE HLT 7 S50 T SCHREEAT 1 URSEE R, RER T RISZHIOE M BTN S
Ml Braft 5% . BEIREES BT = KLt RS (L 2), B 7 MITRE, BRENER
S OGRS . LA FEW, JERIMER T R TR ST e AR R X IR BE R T R T
1 25 BT FU RO AL A AR 55 SERR N P K4S, thARIIL T B 22 DR ARSI 7L 1 22 e i SR EE R S AE,
IR AR T % B S R T AR it T B AR

. BRI NS AHISUE: RIS T AR AL L. RO S R TS R APIRES,
R LTRSS T AR G0 SRR R, BT R . BT RS IRLL NI T S i

DOI: 10.12677/ecl.2026.158892 428 TR 4TS


https://doi.org/10.12677/ecl.2026.158892

M

RIZ . SRR T 7 %0 oc8Ei, RESUFIZ SN K AT 0T, ek 2% e I SERE S fEma A
REZMUCHE, R TRESHIRK ISR S S SHERERL, R ESOE R EAE . BAIE . SRR
HEPLITRE T KB SGIE M, VRS E SE WSS M 7 EIRSE[14]. R G RELL “ XA, ik
L AL IZE” Dukzl, REWRRET G ST SR E S, TS A Tl g. WE
U5 EAATUE, BTSN Ao TR [0 “Qit Al MR 0I5, [N T8 45HaE
HIBLSE /3K [15] -

L B2 SRS BT ESIANEE . 290 B B TR,
TR TR TR S AR AR R TT ), ARIL T BRI E 55 K 5] XU R . R Ml AR R
PLRBlE . BB+ QIR REIWTIL” i, RERTESIH OIS S 0EN, BHoet it
R i ESEROLE, BT Q28 5 e pkigte, RHETHS ST HARRERSE
PARII[16]. KPP RKLL “BTr RS BURER. BHEHERT ARG, BB THESIR L2874
DrEMRE, REHTASDMUN .. BAEERME. FELF ARSI, 2 7RSI T
FSMEF I E[LT].

=, MRS IH IR BRSO MMERE . IZOURE S 2R B TR,
Fe L 5 WF T IO BT AR 5 SE B BT T 1], AREIL T VR 7 55 IR 55 FEL K gt TR R S AR 2 5 PR A% 0 T E
ZIPRMERLL RM R BRI B 2 b SRFRER T L, RER TSI 2 FHRM A SE
BRHLH, PRI R BEAO™ i AT RERIEU. 2 MR R, R TR SRS 2 R RO
Jri, WENL TSGR E A A E S (18] BRI LA “ EAR AR AU, R ER AL, REE
WA BARME A R ORI, HOT B aE iz, RERt S EaE, 28 TEss
BT BER IR B R & BRI A s, AR T LR ML A 1 BB 75 A1 [19] o

Table 2. Keyword clustering for e-commerce research

F2 BTFHSMARIEINRL

TR FEHS EE X
40 LTS F0, SZUERTT; Kae, KFA, MM, BT MKy, sk
WRAT RS i = WME, WTSH
Hel o BRPPG AU BT R SrlRE MR B
#4 TG

W LTRSS AT AR
AEERRT; SRS R R RO R KR

T L L R RBIHT 0
it o wersye  RTIUb MORER HCPHOR: SN WM MT4Y MR
= o BEIEHEE, PELV; HETRES
b3 bRy BT OH SRUAEL BB T KRB SRR KRG
R IR L 5 A My BE A EEEM: Bk
A b5 prmargy PO FRRARS FURRAVSG EBECM: PR KOS BRSPS

HE; EEER

LR, FRIE TR S5 U A A R AR - AR - R =Y
e BEFUEEAL LI B AT N 5T SR BN G BT U R AN 2 0 5 E S0, SEELIT FERLAE 1 [
PrAb 5204 W TCSE i R AR RE BRSO (B, RIS R SR Y& P fB 78 55 T T A0 2 R
IR A B RARIA. BOR T A SKEF R =A% 005, 2P FOA BRI BTV FU s 24h
& AW B I R A S, ARG — DR SRR S, HESh A TR ST S R

DOI: 10.12677/ecl.2026.158892 429 TR 4TS


https://doi.org/10.12677/ecl.2026.158892

B Mg

RZ K E[20].
4.2. BT XA XSmMRIAEHFEE S 4

44y CiteSpace Zx il f¥) HL 7 5 BT FU SRR N [ 2 JESR (4] 6)5 5% & I3 (% 3),  LAIEI SR il 17
A BARER N EL, REH%E 2010~2026 43 [ L1755 55 0 7T OB BOE I P2 5 1T Ao %
. I X AR IESR T, BT ST B T T A I ()20 /2 5 R RRHIE: 2010~2015 4R LA “HL 1
557 CHRETR” CORER” NZLERSE, RESCRIRAE T KT G 2EAEN ] ; 2016~2020 £ 58 “ Hik i
Te” “ESEENT SRR TEEIRGRE, B O S FE S RN 2021~2026
FNLL “Brast” “ERERT BT o7 MLERE, @ik RE = Tra s R 5N EL
QT TT. BT, WERTEST AL 7 MER TN RO SHR G, B2 56
BT R EEREE A, AR E S BORT A s B B R A [21] -

_— < #0 %

%ﬂ;ﬁ.&. 5 = SN B . #1 R

=S NS N . #2 BT B

& o
SRS ESONSSSe, #3 LR

= N> BES g #4HTT G

AL 5 =
. 5% eBwte = —— #5 MR
-

wE
wh ‘;M«xﬂu
/B #6 —1—

Figure 6. Keyword timeline clustering map of e-commerce research
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