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Abstract

Based on the tourist review texts of Slender West Lake and Ancient Canal scenic spots on Ctrip.com,
this study comprehensively adopts the LDA topic model and SnowNLP sentiment analysis to decon-
struct tourists’ perceptions from the perspective of e-commerce operation efficiency. The research
findings show that tourists’ focus is concentrated on four thematic dimensions: value perception,
cultural perception, landscape perception, and travel experience. Tourists generally highly recog-
nize the cultural and landscape values of the scenic spots, but the scenic spots’ services and man-
agement have become the focus of tourists’ criticism. Based on this, this study proposes three opti-
mization paths: reconstructing the private domain e-commerce ecology, promoting the e-commerce
development of cultural and tourism resources, and establishing a full-link digital service closed
loop, so as to provide a theoretical basis and practical reference for the scenic spots to realize re-
fined operation and e-commerce transformation.
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Figure 1. Theme consistency graph
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Figure 2. Proportion of each topic chart
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Figure 3. Overall sentiment tendency distribution
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Figure 4. Distribution of positive and negative sentiment quantities
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Table 3. Attribution paths of negative emotions
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