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Abstract

In recent years, live-streaming card opening, as an extension of blind box consumption in the live-
streaming e-commerce scenario, has been highly favored by young people due to its emotional
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appeal through IP elements, the unpredictable nature of blind boxes, and the immediate emotional
satisfaction it provides. Although live-streaming card opening is regarded as a way to relieve stress
and pursue fun, the wild growth of the industry has also given rise to distorted gameplay, leading to
issues such as addictive consumption and market bubble formation. This paper, based on the “Stim-
ulus-Organism-Response” (SOR) theory and behavioral economics, uses non-participatory observa-
tion and case analysis methods to study the internal logic of marketing and consumption in live-
streaming card opening, providing theoretical references and practical paths for the healthy devel-
opment of the industry.
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