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Abstract

With the intensification of the global energy crisis and the advancement of the “Dual Carbon” goals,
the new energy vehicle (NEV) industry has undergone a profound transformation from policy-driven
development to dual-wheel drive by both market and technology. Focusing on marketing strategies
and business model innovation in the new energy vehicle sector, this paper systematically reviews
core domestic and international literature. The study reveals that existing research has evolved from
early-stage market diffusion and niche market positioning, to green marketing and consumer psycho-
logical measurement, and further to industrial ecosystem restructuring and digital marketing em-
powerment. This paper deeply deconstructs current research from three dimensions: macro mar-
ket forecasting, meso business model competition, and micro consumer behavior, and explores how
digital technologies (such as artificial intelligence and online omni-channel marketing) reshape
corporate performance and market structure. Finally, in light of cutting-edge research concerns in
core journals, this paper identifies limitations of existing studies in cross-border data integration
and dynamic network models, and prospects future interdisciplinary research directions.
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