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Abstract

As an emerging consumption trend led by young people, emotional consumption is mainly manifested
in pleasure-oriented consumption that values emotional satisfaction, compensatory consumption
that pursues instant gratification, and circle-based consumption that reinforces identity recognition.
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Although this phenomenon appears to be an individual economic behavior among young people, it
essentially reflects a shift in their consumption orientation toward self-pleasure, experiential value,
and group belonging. Behind this change are the intensification of social pressure among young peo-
ple and their need for emotional comfort, the enhancement of consumer autonomy in an environment
of material abundance, and, more importantly, their urgent desire for emotional compensation and
circle-based identity recognition under the combined influence of platform algorithms, KOL market-
ing, capital deployment, and modularized social interaction. In response, marketing strategies should
be improved in line with orientations, such as self-expression, experiential value, and circle-based
communication, with efforts focused on content supply, conversion pathways, community operations,
technological empowerment, and ethical governance, so as to promote the coordinated optimization
of the youth consumption ecosystem and social media marketing.
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