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Abstract

The deep integration of the digital economy with agriculture and rural areas has unlocked extensive
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opportunities for college students to engage in e-commerce entrepreneurship upon returning to their
hometowns. Endowed with digital literacy and innovative mindset, college students have emerged as
the “youthful backbone” of rural e-commerce entrepreneurship. Nevertheless, practical entrepre-
neurial endeavors are confronted with structural dilemmas, including inadequate product stand-
ardization, absence of targeted financial support, disjuncture in talent training systems, exorbitant
logistics costs and inefficient policy implementation. Against this backdrop, this paper first system-
atically delineates the current landscape of college students’ rural e-commerce entrepreneurship
in the digital economy era, then conducts an in-depth analysis of its core dilemmas. Subsequently,
it puts forward strategic recommendations from five dimensions: digital technology empowerment,
precision-oriented talent cultivation, deepening industry-education integration, brand-logistics syn-
ergy and policy-finance optimization. The research aims to facilitate the transformation of college
students’ rural e-commerce entrepreneurship from “spontaneous exploration” to “systematic em-
powerment and high-quality development”, thereby providing empirical references for promoting
college students’ return-home e-commerce entrepreneurship and advancing the comprehensive re-
vitalization of rural areas.
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