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Abstract

With the evolution of the digital economy, international Chinese education has transformed from
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traditional language teaching activities into a global digital service trade carried by online plat-
forms. However, constrained by the industry attributes of language services as “experience goods”
and “intangibility”, international Chinese education platforms face severe “lemons market” effects
and trust gaps in cross-border transactions, leading to high transaction costs and limited conver-
sion rates. Drawing on service-dominantlogic and signaling theory, this paper analyzes the intrinsic
mechanisms of platform trust building. The study finds that the key to enhancing platform compet-
itiveness lies in upgrading the platform’s functional positioning from “traffic matching” to “trust in-
termediary”. Based on this, this paper proposes systematic trust-building strategies from two di-
mensions—digital product design and social marketing, and constructs a trust-driven user conver-
sion model. This research provides theoretical foundations and practical references for business
model innovation of international Chinese education platforms and for improving the quality and
efficiency of service trade.
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