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Abstract

The rapid rise of live streaming has reshaped manufacturer-platform dynamics, especially with the
emergence of platform private labels. Live streaming not only boosts the manufacturer’s brand value
directly but also indirectly enhances the appeal of platform private labels through spillover effects.
We develop a supply chain game model involving a single manufacturer and a platform retailer to
analyze investment strategies and pricing decisions across three channel structures: reselling-only,
dual-channel, and direct-only. Our results indicate that live streaming investment is not always prof-
itable. It harms manufacturer profits in a pure reselling channel, while its viability in a dual-channel
setting depends on the magnitude of the spillover coefficient. The spillover effect depresses both the
manufacturer’s brand price and wholesale price while inflating the private label price, resulting in a
systematic profit transfer from the manufacturer to the platform. Furthermore, opening a direct chan-
nel compels the manufacturer to lower wholesale prices to maintain channel coexistence. These find-
ings highlight the moderating role of channel control, offering theoretical and managerial implica-
tions for channel selection and private label management.
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Figure 1. Sequence of events
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Figure 2. Impact of product parameter 6 on profit
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Figure 3. Impact of product parameter 6 on price
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