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Abstract

With the rapid development of short-video platforms and social e-commerce, early-stage UGC crea-
tors have emerged as a vital force in content ecosystems and e-commerce alue chains. This paper
focuses on the support policies of the TikTok platform, employing a combination of policy text anal-
ysis and theoretical deduction to investigate the impact of different policies on the creativors, con-
tent optimization strategies, and potential monetization capabilities of early-stage creators. The
study reveals that low-threshold policies lower entry barriers, encouraging early-stage creators to
experiment with content strategy; high-threshold policies enhance the quality and professionalism
of creator content; and tiered task systems and challenge activities institutionalize creator behavior,
increasing interaction rates and participation, thereby indirectly fostering the formation of their mon-
etization capabilities. However, current policies are subject to limitations such as high thresholds,
limited participation opportunities, and restricted innovation space, providing insights for policy
optimization. This theoretical and practical foundations for platforms to refine support policies,
boost creator engagement and content quality, and establish a sustainable social e-commerce eco-
system.
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1. 518

TR, AT 6 532 ol & 2, H 4 R 28 (User-Generated Content, UGC) 2L AT &
PR 5 A 25 R R M A 1 R KA 7). WTHT UGC B i8I BN R] . S DRI B AR = N2, AMOCKF
GAENENE, WARELFIEm ), FE+EAS H R BE 2% ORI AR IUE

FLEEARETEAACE &, @ T T DL S BT 5555 2 PR R BUR U O E # AT
HES PRI R S AL 2 R Y, P & i ) B AR AR = o Fe L, 51 S RER 4T N LR T S 0 E,
F A1 HE 2 P 25 0 B AN Jg[1] . XSS EUCRAERR L2 WA HERERI B LM B gt T AT s
R, fOER BRI OLALAE W RNE . TR AT (0] SR FLBhER, MG i e AR IEE (2], SR, A
BURTEE B OMEE N B S5 1T QB = W 7 HAFEZE R, 850 007E & T RETH I S0 A 2 BLAH
ZIREE DL, R FBUR AR AL T B AR

BT FIRE 5, ACBERNEHE PSP ECRN W UGC GI1E# 25 5k . 1Btk &i&sh2 5
(IREA,  [RIEE 2 BT BUAE 3847 N B AT R A T AR BLRE 77, JFE— D B SRR 22 S R0 R BR X BUAE AT
N BABAEARBLRE I A o G X BB T, AN SO BT SR ERRREUR L IRV EIE S S 5RO
PN 28 5 BV TE P A A B SR R S Se e 23, [ R (B T RS ) B 3 AR S ER AL U S AR AR
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vk X BIER RIS AT K B SRS AT I, (7S R 51 G ik B ARAHILRE[3]. 7E
BLE IR FFEGR S, JEI TR0 BLe2hil. S JUE S MG S Pb A 5] SR & FRE™ il i, I8
FEEIES LA bR2E. AR RATIS TE], AR T fh B e A ki i [4] -

T TG E R R I 57 3 1 AR LA A AR R, XTI UGC BEH T &, JE B MR
T LB, EEBN P A ERATS R RO G RN, XA E I B R G 1 3 A AR BLRE
JIIERR5]. 57 Zhid RE B gt — R H], F G i B LI QI & 157 SN A R A SR, i
AEFAT RS PG H AR 8, IWMERE AL A R 7 5 R AL B e

i EIRPVE E LR A T, AR SCRENS RS IR A U0 e 1 o) AL Bl AR LA B2 B4 2 4T
WAL= B2 5% 3), AT T BRI UGC G & T E R IRE 71, IR SRBURERL. QIEH 5K
STER ABEC SN TR e/ S AT R E B

3. BIREFH*
3.1. BuiEKIR

B FCCLPFE T S W1 UGC BIVEH IR BB O Fo 5, W8k 1B 7 AT 10 2R BUR N A
Hdl, OIBECRAM. S5 W77 OB . Horr, P TE I THEBCR SR VEIII QU3 B
5, NP BIEFAT R T RIRSEIR AT . BURRIG (R V)P R TS BORIIZ O R, Bl “ Bk s
PRNTHRD” A F R NSRRI S008I Z A Bl D22 il S s muR g BIEE 25, W “ME
Jh it W 22 B A T TR, B R SR A I e 4 i A B 5 (AL R N 2 53530

I AR B B AT, AT DOWER BB B QIR B AT O BRI . e TREBCGR FRAIR T B E %
S50, AT EIEH RERs R BRI N 2N A CIE, RIS E I 5 s B e g (A BLRE 71, e
TR . & TREECRE R G # B — e 2 FEmt s o A%, 8 B A% 10 2 5 R T BITEE A
BB, DTS 0 HE AR it £ A 5 L R A P A 7 K [ 4R

Table 1. Statistics of Douyin support programs (Ongoing as of March 2026)
7= 1. BIERERTRIG T (BLE 2026 £ 3 Ri#iTH)

55 PR K B 5K YN
1 FRELR ) WK T 1T R RS S 4
2 FAEQUE# KKl 18~30 JA L QUMEH . AR/ = TR + S
3 LT R WL KT 17 R ]
4 B Ak T WL kT 5T B4
5 W2 7t WL KT 17 TR + B4 W
6 BrE A Tl FPPM + A
7 PHEQIE R 54 it WL KT 177 e RAEI
8 PHEFRE T WS 5 (34 TP i+ e
9 T I R Tl Vil + BN
10 L 5 N K Ol T GRUIR(EG & 115%) TR + DA
3.2. A E

Trik b, ASCRMBERSCAR T 5 B HER A S 107750, 7B N A0 QIR AT B S i A AR
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4. FRFFVHRI S BERLE 534
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Figure 1. Tracking figure for the effectiveness of AO1 account policy
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B X 1009, TEMSAME B Sk T BT G, PRILRIS A A R AR DL
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Figure 2. Tracking figure for the effectiveness of B02 account policy
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4.3. FEEE S RIEFT RSN

SERAT 5 NE S PR A QI E & 7R 8™ Y, RN NES 5 Qs A[7]. BITEH SN wE
A MRS B m AR A ], IS 5B I eGEsh, DRTHE R M B s & . X7
TR ER R BILAEAL S R 7 S OV AR AR I RE /0, TR AR B SRONS QU 2 A7 D (1 BEEAL 51 AR
4.4. TERYL A THBERIERE

QPR & AT U B AR IR B S| R BVERE AT, AL ST G bs
VLHC; F T2ebt BRI QI E ¥ 57 sh Ak IE AU iR st AR g s s 9 B RE B8 s i 1 & 1 i
JIAIAE 28 B vt IS BV 57 B AN A 2577 HA (8] X 8 B 3 (8] 50 B 1 PR35 SR i o] FEE AUl A ATy
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RS QUAE 3 5w, T S LI LR R L ) «
4.5. BURIEIZE T3t HIRE S BOHIE LR

AN R I Bl T 2ONME 55 BT IVECR 734 oT LR Y, SREFBOERAURZ 0 1 45 2 1 P9 7 5
AENS 51T, IEEFEERTE 7 B AR TE . I THIBCRIERS 51T, AT a0 1E & ok 2
BB = T TREBUCRSE T A B AN Ik 35 3 A 55 M5 S AT B4 2 47 D9 IF SN A s EL3h 3 [9].

LGEKRAE, BURBEIE ARSI S BN, A& A B T B SE DR A3k ak, 10
FE RSB EIE MRS % .

5. ¥1ig
5.1. BIRBRFIVIEASHES 1T RRSIE (LR

FHEPAFECRIE AR TIHE SRRAE S WX 91 UGC GIEH AT AT A6 51 5. Jol ThE
BORFRQIEE S SR, AN 2N A IR R S, RN S 200 22 il B R
W BRI bR AR RUAAT I R], 3Rl B R AN Zh B [10]. i THEBORE I B 2 5 % AF,
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RS . PR SS RE S PR — DI AL QIR ATy, (HHAE R AR . WA TR sCRIbR 2R 1L
J7 M R R B, D3R 2 i A 22 SR I B A 2 A (1]
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QU B BB T Eah A A AR . AL Bahr AAERE, DRk Bk, X
SEAT NAUABLEIE X BRI R, o 1 R fE AR IE AL 57 SR 58 (9 B VRN SRS . i
HEEALEUD, ~F EXQIE AT 8 SIBEACBLRE JI A LT, (EBOR B AU A &7, B A IE R
WAEHL 2, TR 6 5 B 2 18 f A E 3L QLI [13] -

5.4. BERBRSHALEINL

AR PR BCRAE MUY UGC QU AT AR THEE A LRE 77 AR 7 BURAER], EBLE
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BEXPIZ L, W DAMEBCR Bt BT AR AL, BARRT M =J5 TN T+ S8 1 TR B A i Vi
RILVIEIEE BEES 5 0LE; I—REBORGEVIE, EeIEEHRE SN2 5 % MREHR, L
R BN G BLEi i, (L IR 157 SN S AL [l B OADLAC[15] . JE X et i, I fE— R
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