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Abstract

Against the backdrop of further advancing the Digital Commerce Promoting Agriculture strategy
and fully implementing rural revitalization, rural e-commerce logistics, as a key link between agri-
cultural production and market consumption, has become a core approach to upgrading the agri-
cultural value chain, facilitating the upward marketing of agricultural products, and promoting the
digital transformation of rural industries. This paper deeply analyzes the current situation and
prominent dilemmas of brand construction for rural e-commerce logistics in China. Taking the prac-
tice of Langxiang Xian, a rural e-commerce logistics brand in Jinshan District, Shanghai, as a typical
case, it summarizes its experience and models in brand positioning, quality control, multi-stake-
holder coordination and other aspects. Finally, it constructs an implementation path for brand con-
struction of rural e-commerce logistics under the Digital Commerce Promoting Agriculture strategy
from four dimensions: precise positioning and quality control, digital empowerment, multi-agent
collaboration, cultural empowerment and policy support, so as to provide theoretical and practical
references for advancing the high-quality development of rural e-commerce logistics and boosting
comprehensive rural revitalization.
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