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Abstract

Live-streaming e-commerce, characterized by real-time interaction, group co-presence and emo-
tional connection, has established a brand-new decision-making field for green consumption and
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reshaped its realization paths. This paper systematically sorts out the core psychological mecha-
nisms and multiple transmission paths of social presence, green identity and transmission varia-
bles affecting green consumption behavior in live-streaming e-commerce. It holds that the live-
streaming e-commerce environment not only amplifies the triggering effect of social presence and
the shaping function of green identity, but also complicates the transmission mechanism of green
consumption decisions due to its situational characteristics. From the perspectives of S-O-R theory
and social identity theory, this paper constructs an integrated framework of “social presence - green
identity - green consumption behavior”, so as to clarify the behavioral logic of green consumption
in live-streaming e-commerce and provide theoretical references for platform green operation,
consumer behavior guidance and future research.
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