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Abstract

Against the backdrop of global green consumption transition, the second-hand luxury e-commerce
market is expanding rapidly, yet insufficient platform trust remains a critical barrier to industry
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growth and sustainable consumption adoption. Focusing on the C2B2C model and drawing on theo-
ries of information asymmetry, signaling, and institutional trust, this study analyzes three core trust
challenges—authentication credibility, pricing transparency, and after-sales protection—through a
phenomenon-cause-countermeasure framework. It further introduces “value trust” as a distinct di-
mension, examining how sustainable consumption reframes traditional trust constructs. A four-di-
mensional trust-building framework is proposed covering product assurance, transaction security,
institutional governance, and value communication. Findings indicate that platform trust and sus-
tainable consumption are mutually reinforcing, with unified authentication standards, robust plat-
form governance, and genuine green commitment being essential to resolving the industry’s trust
deficit.
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