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Abstract

With the rapid development of the digital economy, the competition in the e-commerce industry has
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become increasingly fierce, and the traditional marketing management mode has begun to be una-
ble to adapt to market changes. Many e-commerce enterprises have obvious problems in the mar-
keting process. The information between the business and financial departments is not synchro-
nized, and the flow of important data is impeded, resulting in inefficient marketing investment and
inadequate risk control. The popularity of big data technology provides a new possibility for enter-
prises to achieve refined operations. By promoting the deep integration of business and finance, it can
realize data exchange, accurate decision-making, controllable cost, evaluable effect and preventable
risk. The article first analyzes the problems existing in the traditional model, and then points out
the enabling value of big data for the marketing management of business-finance integration, and
constructs the corresponding innovation model and puts forward the implementation path, so as to
provide specific practical reference for e-commerce enterprises to improve the level of marketing
management.
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