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Abstract

To guide the e-commerce consumption behavior of the youth group, improve the consumption op-
eration environment of e-commerce platforms, and perfect the national e-commerce platform su-
pervision system, this paper studies the influencing factors of the e-commerce consumption behav-
ior of the youth group and puts forward relevant suggestions for the youth group, e-commerce plat-
forms, and national supervision, respectively. By consulting relevant domestic journal literature and
conducting expert group discussions, 15 elements influencing the e-commerce consumption behavior
of the youth group were determined. The interpretative structural modeling (ISM) was used to hier-
archically divide the complex logical relationships among the influencing factors, thereby construct-
ing a 5-level hierarchical structure model and analyzing its structure. The results show that algorith-
mic recommendation and information cocoon, as well as platform regulatory deficiencies and lenient
review, are located at the bottom of the hierarchical structure and are the essential roots driving the
deviant consumption behavior of young people in e-commerce. Instant gratification and fragmented
consumption demands, as well as the misconduct of youth consumption ethics, are at the top level and
are the direct representative factors. Based on this, this paper proposes a collaborative guidance
strategy at three levels: national supervision, platform governance, and youth education, providing a
decision-making basis for the rational consumption governance of the digital and intelligent e-com-
merce ecosystem.
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Table 1. Preliminary extraction of influencing factors of e-commerce consumption behavior of youth groups in the context of
digitalization and intelligence
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Table 2. Influencing factors of e-commerce consumption behavior among youth groups
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Table 3. Hierarchical classification of influencing factors of e-commerce con-
sumption behavior among youth groups

3. FERFRBERTARMERR R SER

R S
12 S8. S12
22 S2. S3. S5. S6. S7. S10. S13
H3)2 S4. Sl14. SI5
H42 Si1
852 S1. S9
512

Figure 1. The interpretative structural modeling of factors affecting the e-commerce consumption behavior of young people
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