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Abstract

Al shopping assistants are evolving into a new type of consumption agent, profoundly reshaping
the landscape of e-commerce entry points. Taking Alibaba’s Qwen and ByteDance’s Doubao as case
studies, this paper analyzes the communication logic of Al shopping assistants as consumption gate-
ways from three theoretical perspectives: technological affordances, human-computer interaction,
and algorithmic imaginary. The findings reveal that Al shopping assistants have enabled a paradigm
shiftin entry points from the “search box” to the “dialog box”, driving a fundamental transformation
from “people finding goods” to “goods finding people”. The natural language interface lowers users’
decision-making barriers but largely serves as a supplement to traditional search. The discourse
power of recommendation is shifting from search engines and e-commerce platforms to Al assis-
tants, forming a new pattern of algorithmic discursive authority. Al as an “intermediary” com-
presses the consumption communication chain, yet the contest between ecosystem collaboration
and platform barriers continues to shape industry development. This paper uncovers the deep-
seated changes in consumption communication logic in the era of Al shopping, offering a commu-
nication studies analytical framework for understanding the transformation of e-commerce entry
points driven by AL
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