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Abstract

Livestreaming e-commerce has become a core format driving online consumption growth. As the
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key hub of the “people-goods-scene” link, anchors’ multidimensional characteristics profoundly influ-
ence consumers’ purchasing decisions. This paper systematically reviews the research progress on
the impact of e-commerce anchor characteristics on consumers’ purchase intention. It synthesizes
core findings from three dimensions: anchor attribute characteristics, information behavior char-
acteristics, and context-matching characteristics, and summarizes the analytical framework and
main research findings of “static attributes-dynamic behaviors-contextual moderation.” The study
further explores four research frontiers: emerging anchor types, synergistic effects of multidimen-
sional characteristics, technology-enabled behavioral innovation, and long-term consumer value
orientation. It also points out the limitations of current research, including fragmented perspec-
tives, limited coverage of emerging scenarios, and an overemphasis on short-term effects. Future
research should construct a multidimensional analytical framework, expand empirical studies in
emerging scenarios, and extend the perspective to long-term consumer value, so as to provide ref-
erences for deepening livestreaming e-commerce theory and industry practice.
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