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Abstract
Set against the backdrop of rural revitalization and grounded in the current state of agricultural
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product e-commerce development in Liaocheng, this paper analyzes the current landscape of
brand development using relevant data from 2023 to 2025. The study identifies several chal-
lenges facing Liaocheng’s agricultural product e-commerce brands, including intense homoge-
nized competition, insufficient exploration of brand culture, weak industrial chain support, talent
shortages, and limited brand communication channels. Based on these findings, the paper pro-
poses targeted optimization strategies across five dimensions—brand positioning, cultural em-
powerment, industrial chain upgrading, talent cultivation, and channel innovation—to provide
practical recommendations for enhancing the competitiveness of Liaocheng’s agricultural prod-
uct e-commerce brands.
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