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Abstract

Against the backdrop of the booming development of e-commerce, online sales of primary school
mathematics tutoring textbooks have become an important development direction in the field of
educational publishing. This article analyzes the current situation of online sales of primary
school mathematics tutoring textbooks, pointing out problems such as single marketing methods,
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homogeneous content, and rising traffic costs. And specific suggestions for online sales measures
are proposed from aspects such as brand building, content innovation, channel expansion, market-
ing strategy optimization, technology application, and after-sales service, aiming to provide theo-
retical support and practical guidance for the online sales of primary school mathematics tutoring
textbooks, and promote their healthy and sustainable development.
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