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Abstract

Against the backdrop of the booming development of e-commerce, the traditional sales path of fur-
niture companies is facing many challenges. This article deeply analyzes the current situation and
problems of e-commerce sales in the furniture industry, and combines the characteristics and ad-
vantages of e-commerce to explore innovative strategies for furniture companies’ e-commerce sales
paths from the aspects of technological innovation, marketing models, supply chain optimization,

XEFH: HR BTRSIMA TR AN E A ERAOET ). B4, 2026, 15(10): 707-710.
DOI: 10.12677/ecl.2026.15101172


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.15101172
https://doi.org/10.12677/ecl.2026.15101172
https://www.hanspub.org/

[k S

and user experience improvement. The aim is to provide theoretical support and practical guidance
for the development of furniture companies in the e-commerce field.
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