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Abstract

Against the background of the continuous development of digital consumption and the integration of
intangible cultural heritage products into platform-based sales systems, Suzhou embroidery round
fans have gradually become e-commerce commodities with both visual display value and cultural con-
sumption attributes. Taking Suzhou embroidery round fans as the research object, this paper draws
on theories of visual narrative, symbolic consumption, and consumer trust, and adopts a combined
image-text content analysis method to examine publicly searchable pages on Douyin and Taobao in
April 2026. The study finds that the presentation of Suzhou embroidery round fans on e-commerce
pages mainly revolves around craft display, usage scenarios, and cultural imagery, which influence
consumers’ judgments of product authenticity, aesthetic value, and cultural significance. Although
current pages frequently use expressions such as “double-sided embroidery”, “handmade”, “Hanfu”,
“gift-giving”, and “Chinese style”, their explanations of intangible cultural heritage knowledge, craft
processes, and sources of value remain relatively limited, making it easy for cultural meaning to re-
main at the level of stylized labels. The e-commerce conversion of Suzhou embroidery round fans is
therefore not determined solely by price and appearance, but is also related to craft visibility, situa-
tional engagement, and cultural identification. Based on these findings, this paper proposes optimiz-
ing thematic display, strengthening explanations of craft processes, embedding cultural knowledge,
and improving certification information, with the aim of providing a reference for the digital dissem-
ination and platform-based conversion of intangible cultural heritage products.
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Figure 1. Schematic diagram of sample collection and coding process
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Table 1. Image narrative hierarchy and functions of Suzhou embroidered round fans
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Figure 2. Mechanism of image narrative - trust generation - consumption conversion for Suzhou embroidered round fans
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Table 2. Problems and optimization paths of Suzhou embroidered round fan pages on e-commerce platforms
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