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Abstract

Against the dual backdrop of the deepening Digital Rural and the rapid development of short-
video e-commerce, new farmers, as a vital force in rural revitalization, are reshaping the formation
pathways of agricultural product brand equity through digital storytelling. Drawing on narrative
transportation theory, brand equity theory, and value co-creation theory, this study constructs a
five-stage theoretical model comprising “narrative triggering - psychological response - value co-
creation - brand premium - feedback iteration”, and systematically analyzes the mechanisms through
which new farmers’ digital storytelling affects agricultural product brand equity. Furthermore,
the study identifies five implementation paths for enhancing agricultural product brand equity
through new farmers’ digital storytelling: strengthening new farmers’ narrative capability build-
ing, optimizing platform traffic mechanisms, stimulating consumer participation, improving brand
certification systems, and enabling data-driven iterative optimization. This study expands the ap-
plication boundaries of digital storytelling theory in the field of agricultural product branding
and provides theoretical foundations and practical guidance for agricultural product brand culti-
vation in the digital era.
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