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Abstract

Against the backdrop of deep integration of all-for-one tourism and digital culture-tourism, prob-
lems such as product homogenization, inadequate digital operation, and low synergy between ecol-
ogy, culture, and industry have become key factors restricting the high-quality development of cul-
ture-tourism in ancient towns in the south of the Yangtze River. As a typical ancient water town along
the Grand Canal, Tangqi has built a relatively sound resource foundation through the construction
of all-for-one scenic area development. However, it still suffers from practical shortcomings, includ-
ing an incomplete digital marketing system, insufficient supply of immersive business formats, lag-
ging resource integration and branded operation, and superficial application of digital technologies.
From the perspective of the three-dimensional synergy of ecology, culture, and industry, this paper
systematically analyzes the current culture-tourism development situation and digital marketing
bottlenecks of Tangqi Ancient Town by means of field investigation, comparative research, and case
analysis. It puts forward innovative paths from five aspects: platform construction, content creation,
product upgrading, precise operation and brand remodeling, and improves four guarantee systems:
basic support, collaborative governance, capacity improvement and sustainable development. This
research aims to promote the characteristic and digital transformation of Tangqi Ancient Town, and
provide a reference for the coordinated development of culture-tourism in similar ancient towns
along the Grand Canal.
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