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Abstract
This paper takes the “Comprehensive Demonstration County for E-commerce Entering Rural Areas”

XEFIH: KRR, TkE, DR, RN, BRSNS 2 AIREXD]. BT RIS ITIE, 2026, 15(10): 458-467.
DOI: 10.12677/ecl.2026.15101139


https://www.hanspub.org/journal/ecl
https://doi.org/10.12677/ecl.2026.15101139
https://doi.org/10.12677/ecl.2026.15101139
https://www.hanspub.org/

KPR 55

policy as a quasi-natural experiment. Based on county-level panel data from 2011 to 2024, it employs
a difference-in-differences (DID) method to examine the impact of rural e-commerce policies on rural
economic revitalization. The results show that the rural e-commerce policy significantly enhances the
level of county-level rural economic revitalization, a finding that remains robust after parallel trend
tests and placebo tests. Mechanism analysis reveals that the policy operates through two pathways:
promoting the growth of tertiary industry value-added and driving up total retail sales of consumer
goods, which correspond to the requirements of “thriving businesses” and “affluent lives” in rural
revitalization, respectively. Heterogeneity analysis indicates that the policy effects are more pro-
nounced in counties with a higher share of primary industry and better human capital endowments.
These findings provide county-level empirical evidence for understanding how digital rural policies
empower rural economic revitalization.
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Table 2. Baseline regression results: e-commerce in rural areas and rural revitalization

F2 FERELR: BTFRSZHENS 2R

Variables (1) Model 1 (2) Model 2
did 0.068™** 0.019"*
(16.34) (6.82)
pop 0.122™*
(11.41)
fiscal _gdp —-0.692""*
(—40.25)
primary_gdp —-2.505"""
(-69.87)
stu_ratio 0.518™
(9.03)
area 0.014
(0.61)
phone 0.021™*
(10.40)
loan 0.118™"
(25.39)
agri 0.175™"
(28.06)
firm 0.147°*
(36.97)
Constant 14,142 9.541™"
(8764.02) (49.30)
Observations 34,789 34,789
R-squared 0.967 0.986
id FE YES YES
Year FE YES YES
Within R-sq 0.00783 0.572

TE: 35 NONRRERRAERR; A Il 2] 1 DB S 208 AR E L E UM Tp < 0.10,
“p<0.05, *p<0.01. FEH.
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Figure 1. Parallel trends test
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Figure 2. Placebo test
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5. H—9
5.1. HLEEIE
5.1.1. A RER

7 3 PEALEERIMLEIRE IR R A T LASE = PE LB I service AR B HIE D R 45 R . 5)(2) 8K, did
Xt service A RECHN 0.033, 7F 1% /KT LR, FI3)ER, service [ REFIE 0.427 HAE 1%/KF L
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Table 3. Mechanism test: industrial structure

3. Al HG LS

Variables (1) Model 1 (2) Model 2 (3) Model 3
did 0.005™ 0.033™* 0.005™
(2.07) (9.45) (2.07)
service 0.427"* 0.427°*
(73.89) (73.89)
pop 0.089"** 0.078"" 0.089""
(9.87) (6.95) (9.87)
fiscal_gdp —0.463™" —-0.538™"" —0.463™"
(-31.62) (-32.93) (-31.62)
primary_gdp -1.506"* -2.340"" -1.506""
(—43.36) (-60.39) (—43.36)
stu_ratio 0.364™" 0.361°"" 0.364""
(7.76) (5.57) (7.76)
area 0.025 —0.027 0.025
(1.57) (—0.84) (1.57)
phone 0.009™* 0.029™* 0.009™*
(5.11) (11.84) (5.11)
loan 0.051"* 0.157" 0.051™"
(12.97) (29.93) (12.97)
agri 0.123"* 0.123™* 0.123™*
(23.42) (20.16) (23.42)
firm 0.109"* 0.090"* 0.109""
(30.89) (22.55) (30.89)
Constant 5.574" 9.296"*" 5.574™"
(35.80) (36.79) (35.80)
Observations 34,789 34,789 34,789
R-squared 0.990 0.981 0.990
id FE YES YES YES
Year FE YES YES YES
Within R-sq 0.691 0.398 0.691
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P 4 R IAHUBGIG AR T DAAL2 W 9% i B S8 retail R AR B IR [BIASE R 51(2) B,
did X retail 1A RECHN 0.018, 7F 1%/KF EEZE. FIQ3)ER, retail FIRECH 0.100 HEZ R, did
)R EFEAERI 1) 0.019 BE22 0.017, BEIRAKREAKIRAE 1%KF FRE . Bk, H2b 53] 738k

Table 4. Mechanism test: consumption market

4. JHEHIANEIRE

Variables (1) Model 1 (2) Model 2 (3) Model 3
did 0.017** 0.018™** 0.017**
(6.25) (3.54) (6.25)
retail 0.100"* 0.100™*
(27.91) (27.91)
pop 0.113* 0.090"* 0.113"
(10.90) (5.85) (10.90)
fiscal gdp —0.647"* -0.451"" —0.647"*
(—37.34) (-18.89) (-37.34)
primary_gdp —2.365™" —-1.400""* -2.365"""
(—64.22) (-23.90) (—64.22)
stu_ratio 0.464™" 0.543"* 0.464"*
(8.21) (5.99) (8.21)
area 0.006 0.074™ 0.006
(0.28) (2.11) (0.28)
phone 0.022"* -0.014™* 0.022"*
(11.12) (-3.56) (11.12)
loan 0.110"* 0.085™* 0.110™*
(23.59) (11.99) (23.59)
agri 0.160"* 0.156™ 0.160™"
(26.02) (18.89) (26.02)
firm 0.139*** 0.076™*" 0.139"*
(34.89) (12.89) (34.89)
Constant 8.630"" 9.111™ 8.630"*"
(44.53) (29.79) (44.53)
Observations 34,789 34,789 34,789
R-squared 0.986 0.972 0.986
id FE YES YES YES
Year FE YES YES YES
Within R-sq 0.586 0.133 0.586
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Table 5. Heterogeneity analysis
=5 REMSW

1) Flk&s () NAIBEAR
did 0.004 0.005
(0.004) (0.003)
did* @5 — Ik E 0.026™"
(0.004)
did*= N34 0.025"
(0.004)
m— o E -0.059***
(0.004)
RN BEA -0.016™*
(0.003)
Controls Yes Yes
Observations 34,789 34,789
Within R-sq 0.575 0.573
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