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Abstract

The in-depth development of the e-commerce economy provides new opportunities and pathways
for garden elements to empower the integration of culture and tourism. At present, garden cultural
tourism has achieved positive progress in cross-domain communication, product diversification and
industrial cross-border integration. However, it still faces deep-seated dilemmas including an unbal-
anced product system, superficial content marketing, a fragmented industrial chain, and a shortage
of compound talents. To address these problems, it is urgent to promote the systematic upgrading of
marketing strategies: shifting from product sales to IP ecological building to realize value upgrading;
building an online-offline integrated consumption closed loop to reconstruct consumption scenarios;
establishing a marketing system coordinated across all domains to realize channel connection; and
cultivating compound operational talents to strengthen talent empowerment. Through the above
strategy optimization, the core driving force of garden elements in cultural tourism integration can
be effectively unleashed, promoting the industrial value transformation from “selling products” to
“selling IP, selling experiences, and selling lifestyles.” This study can provide practical references
for the high-quality development of garden cultural tourism under the background of the e-commerce
economy.
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