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Abstract

Under the promotion of the “Digital Intelligence Boosting Agriculture” strategy, live-streaming e-
commerce has become an important engine for the upward flow of agricultural products and rural
revitalization. Existing research mostly focuses on the sales-pulling effects of live-streaming e-com-
merce from the perspective of industry empowerment, neglecting the full-cycle dynamic behavior
of consumers from reach, first purchase, repeat purchase, to churn. This paper introduces Customer
Lifecycle (CLC) theory, dividing the user journey of agricultural products live-streaming e-com-
merce into four stages: acquisition, growth, maturity, and recovery. Integrating the 4C marketing
theory, it constructs a CLC-4C integrated analytical framework to systematically diagnose the core
conversion bottlenecks at each stage, proposes differentiated marketing strategies for each phase,
and further provides supplementary analysis from an accounting perspective on cost control, profit
analysis, and internal control mechanisms at each stage, thus promoting the shift of agricultural
products live-streaming e-commerce from “traffic-driven” to “customer value-driven,” thus provid-
ing theoretical support and practical pathways for customer retention and value conversion in ag-
ricultural products live-streaming e-commerce.
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