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Abstract

With the advancement of science and technology, intelligent communication media such as artificial
intelligence and big data have emerged, heralding the advent of the intelligent media communication
era, in which the modes of information production, dissemination, and consumption are undergoing
profound transformation. As a distinctive gastronomic specialty of Nanjing with a long-standing his-
tory, Nanjing brined duck has evolved into a characteristic industry, cultural symbol, and regional
brand through the establishment of modern production models. In recent years, the rapid penetra-
tion of digital e-commerce into the traditional real economy has enabled the brined duck industry
to transcend the limitations of offline sales and achieve online market expansion. However, the in-
dustry currently faces widespread challenges, including brand homogenization, insufficient cul-
tural empowerment, lagging product innovation, singular marketing channels, and weak user stick-
iness, all of which constrain the large-scale, brand-oriented, and internationalized development of
the sector. Taking Nanjing brined duck as the research subject and young consumer groups as the
research object, this study is grounded in integrated marketing communication theory. Utilizing lit-
erature research and case study methods, it investigates the advantages and predicaments of e-
commerce marketing for Nanjing brined duck, and proposes multi-dimensional optimization strat-
egies that embody both cultural depth and contemporary relevance. The research aims to provide
pathways for achieving high-quality development of Nanjing’s distinctive catering industry and the
market-oriented dissemination of regional cultural intellectual property.
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